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ABSTRACT

The objectives of this study were to study on the buying and selling of ornamental
plants at Kamtieng Market, Chiang Mai Province, the opinions of entrepreneurs towards the
buyers’ favor and the problems, obstacles and recommendations on the production and selling of
ornamental plants.

The sample of this study were 89 ornamental entrepreneurs in the Kamtieng Market,
Chiang Mai Province. Data from questionnaires was analyzed and processed by descriptive
statistics, percentage, frequency, arithmetic mean and standard deviation.

It was found that the majority of the sample were female, age 30 - 45 years old,
married, having 2 children, having 4 members in a household, having 1 agricultural labor from
the whole household labor, having education level from junior high school through high school.
The current status of the entrepreneurs were mostly sellers (91.01%), and 65.2% had ever been
employed agricultural labors. Acquired knowledge were mostly by self study (33.7%) with 5
years experiences on the ornamental plants production. The entrepreneurs were mostly non-
members of the Chiang Mai Ornamental Plants Association (70.79%) and the majority had
ornamental plants production as their main occupation (73.0%).

The large scale entrepreneur had mostly produced annual flowers such as Impatiens

(Impatiens wallerriana), Petunia ( Petunia hybrida), Salvia (Salvia splendens); ornamental



leaves such as ferns (Nephrolepis exaltata) ; and perennial flowers such as Spider lily
( Hymenocallis littoralis). The polyethylene bags of the size 4 x 8 inches were used for seedling.
The total numbers of ornamental plants produced were 18,000 to 25,000 bags per rai. The cost of
ornamental plants production which were soil preparation by agricultural labor; media cultures
such as rice husk ash, rice husk, fertile soil, plastic bags ; land rent ; herbicides and insecticides.

The ornamental plant buyers were mostly female and garden designers. The weekly
topmost disposable ornamental plants was ferns, and Petunia was the second, while the best
selling days were Saturday and Sunday. The monthly topmost disposable ornamental plants was
ferns, and Petunia was the second, while the best selling period was during the 28" — 29" of the
month. The yearly topmost disposable ornamental plants was Impatiens, and Petunia was the
second, while the best selling period was during January to March. The reasons of ornamental
plants buying were as followed; the most favorable ornamental plants was Impatiens because of
its beauty and endurance; the second was Ylang-ylang because of its fast-growing, easy-caring
with sweet fragrance; the most favorable ornamental shrubs and trees of the garden designers
were Purging cassia because of its beautiful forming with fragrant flower, Jung because of its
densely forming and endurance, Frangipani because of its beautiful and fragrant flower as well as
its endurance, Palms because of its endurance, easy-caring and beautiful forming.

The selling of ornamental plants was mostly wholesale in the form of vegetative
propagated seedlings, while the retailed was in the form of flower and vegetative propagated
seedlings. The buyers were mostly middlemen (there were more than 4 middlemen). The market
places were the house, the garden and the shop. The van was mostly used for transportation.
The cost of marketing expenses was paid by the buyers themselves. The entrepreneur received
some parts of the payment after the buying agreement and the rest would be received after the
delivery. For the price determination, the entrepreneur was the price maker.

The majority of the entrepreneurs considered that the significant obstacles of the
ornamental plants production were the problems from diseases and insect as well as the high cost
of production. While the problems of ornamental plants selling were the low and fluctuated

prices, the shortage of information on marketing and pricing



