U

Y k4 Y a =3 Y 1
IVINIIAUANUUVAIY ﬂ’ﬂiJ‘W\W‘IE]GI,WUE]QQﬂﬂTﬁﬂﬁ’Juﬂigﬁ'Nﬂ1iﬁa1ﬂ

VIiMsvedduIuaueansn wid 991 ia

= 1
(e 193]
g
a o A 4
Ailer wedng ulsuils Tuasd
Seyan VINIIFINIUNT DN
dd‘ 4 a

91138fif3n 919138 A3. 15911 5IINIUM

U

UNNAED

De

A o

=< s A = =< Y 1
NITANEIU ll')@li]lﬂﬁgﬁﬂﬂ LW@ﬁﬂ‘H’lﬂ'J’lﬂJW\?WﬂGlfﬂell@\igﬂﬂ’l@]@ﬁﬁuﬂﬁgﬁﬂﬂ'ﬁ@a'lﬂ

A = A o v A ' v <3
Uiﬂ’]ﬁﬂ]@ﬁﬁu'ﬂlﬂﬁﬂﬂalﬁﬁﬂ L’E]‘V\Iclf ﬁ]ﬂﬂj@lﬂfﬂﬁiﬂn Iﬂﬂsl(’]ﬂlllﬂﬁ'ﬂllﬂ'lllGluﬂ’]ﬁlﬂllﬁf]llﬁflll

9 Y A Y a 2 A o [ =) 1 o o
doyaningnmnulduinmsvesduwavoaused wd saniadesIni S1u9u 400 au i
9 a o 9 Aaa a 9 [ ~ Y ] ~ =
doyau1 a1z lagldadamanssaur sazoyuiu laun Amud Sosay uag AURAY 9
E4
Y o
aguamsfny 1dasil

9
] @ <
Nﬁﬂ”liﬁﬂﬂ”lW‘U’ﬂ Ejj@]@“].lLL‘U‘Uﬁi’J‘UﬂﬁJﬂQ‘I’TNﬂL‘ﬂU!Wﬁ%W 91g 20 - 30 aounn laa
= ~ G 1 ~ = @ A o 9 a v A
MIANHIGIFA ﬂ%@@?ﬁi Wiﬂgﬂﬂ’)?ﬂ%ﬂ]{)ﬂ]ﬂﬁﬁ DIFN WUNNTUUITHNBDNTY ﬁﬂulﬂ!,ﬂﬁﬂﬂﬂlﬂ’ﬂu

Y 9 o o 1aq ¥ A A
15,001 — 25,000 U0 duuyaveavgunen i ludandameslnunlsnsns auuusad o

]
=1

a2 o Y a = A o v A " v v A 1 & AqQ ¥ A
g aum%mmsﬁmmﬁ@mmmﬂ o %Qﬁ?ﬂlcﬁﬂﬁﬁlﬁi\l IUDIANT L’Jﬁiﬁlaﬂ@l@ﬂiﬂ‘ﬂi%‘ﬂiﬂﬁ

auuauoansad eWE s damealny 1 -2 $1Tue Frananlsusmsauuaveansad o

a q

[ [

= =y ] ~ A Y Aa = =
% 9 IAreIna 1InNga 18.01 —21.00 . AN TuMIIFUTNIsdUINAVDANTIA 1N
9 9 9
wdaFealni 7-8 asusAou A ldI1eNauaAoATIABAY (AUFIAUIY A101MIT LAz
d' d‘ Y a = A o v A "9 1 o
inseean) Tumslsusmsauuavueansd eid 1andamelyi desndi 100 11 uIUAY
{ a { A o v A [ ° ' %
A 1Fu5msh auwaveaussd weid serdadelnd Wulszdr lunaazasa 7- 12 au
A A Y a = = = ] Y 3 ~
mgran@onu lrusmsauuiaueansd end saniaded vy awnsolgduaoiunlums

@ T Y A I A 1 v A A 9y Aa
tamsuvsiunaveald ou Wuyananlinasenmsaadulylumsidenldusmsaumyavon



[

= A o Y= 1 ~ A I T 9 A o vy ~
1599 NF JandaFes vl winiiga nag mewiuuvasteyam i vnauiuavoansd
S W [ = ]
wa 9vidamsea vl
= = Y 1 a
MmNy ANuNane lvesgnidediuilssaunsaaiatimsvosduuauoans
= S W v A 1 1 (% 1 a2 d‘d 1 (% Y 1
A o® dandadeslud wun dededmlszaunamsamauimshiinasgluszavun Tdun
Jatedugeanianssasiviie datediusian Jasesiunsauasunisaaia uaziladediu
Uszaumsnaranimaluszaviunare 1dun dasedunszuiunisldusas Jedeau
1% a o I'd [ o [ o w
yaa1ns tademumansua tazthismumsai ez iuauednyaznIINIen N Aua1AY

Tvsdosvosnnuianelavesgnmeaediuilszaunmsaaiausmsvosauiuylauoans

v
= S

= a o v A ] 1 9 9 1 o 9 1 [ ) 1 A d'g}/
A 1T e dadoall Daundsgegauaaziiu laun Jasaugean1ImsInsmiie Ao 1A
= S w v A 1 a o 9y A
oI uuaveansIn wild JanIareelvy azainlums@unia Tadeaiusiai As A
MaINHMA1gUDITLAVIIAT IFY ATUINIT 11U DU 18.00 Y. 31A7 300 LIN/FI Tue uag
' o & I 9 o Y 1 ~ A
%91991 HAd 18.00 Y. 3191 600 VIN/H7 119 (Juau Tasesarumsduasunsaaia fe 3iuuuy
U a aa 1 ' o a 1 [ <
YOINTUOUAIUAAWTOANTNABA I 10 Msmmuas ey lunaazsianar (§148u) Ms
° a ' A < £y v 9 Y a A
mruananay luuaaziou Hudu TageaunszuiumsIMu5nNs Ao NIzUIUMITNT
a ' v a o o w < @
TuSmstianugnde sy mstaaniuldawdidunsves iudu dadedruyaains fe
wiinauvesauwavea quatorlalauazinnunszasiodulunislduinsg Jededu
a [ d A a A A 1 [ Y o =) a 3 = dy (=1
HAAAN AD UINIEINOUY 15U AdUIad 9Unsalinw) VSN Wifi/Internet W3 Lidouiiany
uazgniaveauinmsvs uaz deavesumsadwmazdiuauednyugnianienin ao J1ede
= D o v A ' < Yo
auuaveaunsd eHd Janiadeslul veuriu ldsaou
adsgosvesnnuiane lavesgniaearulszaumanaiauimsvesduuyaioans
= A o v A 1A A o N Y Yy v Y Y ) v
A 1o9ld Janiadesdny Taundsiigeuaazaiu laun Jedesumsaduazinauednyus
A 1 9 a = a w = 1
N19Nen N Ae AnuaI e ihusnuouuvesduuaueausd wild JardaGoalui
1 =\ o 9 a [ d A Y A = L4 a2 A dy
anuiisane Tademundasudt Ao anmauuaveana iy danuauysel Tuliusnai
Y A o A = v 9 A o A o =
WAINTI3A W30 1F81 Y Jadea1unaing ae wiinuvesduuauealdiuuisane lunms
a o a ' 4 <]
Tdu5ms TadedrunszurumsIduims Ae msusereuginial DanudzaInuazsinGgd
o U a 4 (2 [ 1
thssmumsaudiumsaaia Ao thellames lavanauwaueans s eWd Saniadesln
Tadearusia fe dwnsodiszmuimsaetinsnsaaiaia 18 ntazdfaseaugoinianisia

o 1 ] 4 . @ [ 1
St Ao T30 lad (Web Site) Tunis1ddeyavesaumyavoansd edd saniaFosln

Meanonomsanaule



Independent Study Title Customer Satisfaction Towards Services Marketing Mix of

RANGDEE FC Football Field, Chiang Mai Province

Author Mr.Piyasak Prempramote

Degree Master of Business Administration

Advisor Lecturer Dr. Rojana Thammajinda
ABSTRACT

This independent study aimed to explore customer satisfaction towards services marketing
mix of RANGDEE FC, Chiang Mai province. The data were compiled from 400 questionnaires
distributed to customers of RANGDEE FC, Chiang Mai province. The given data were then
analyzed by using descriptive statistics consisted of a frequency, a percentage, and a mean. The
research results were summarized as follows.

Based upon the findings, it was found that all respondents were single male aging from 20
to 30 years old. Their highest levels of education were Bachelor’s Degrees or higher. Most of them
were working for private companies. They earned averagely from 15,001 to 25,000 Baht per month.
The artificial-grass football field for rent in Chiang Mai province that they usually played at was
RANGDEE FC. They usually played at RANGDEE FC, Chiang Mai Province, on Tuesday for
averagely 1 to 2 hours, mostly from 6.01pm to 9.00pm, for 7 to 8 times per month. The average
spending (rental fee, food and drinks) at RANGDEE FC, Chiang Mai Province, was under 100 Baht
per visit per person. The number of people playing at RANGDEE FC, Chiang Mai Province, was 7
to 12 people for each visit. The main reason for selecting RANGDEE FC, Chiang Mai Province,
was because it could be set up for arranging a football match. The people with the most influence
over the decision to select RANGDEE FC, Chiang Mai Province, were friends. And most

respondents knew about RANGDEE FC, Chiang Mai Province, via friends.



From the study of the customer satisfaction towards services marketing mix of RANGDEE
FC, Chiang Mai Province, it was found that the services marketing mix factors with the high
significant level were Place, Price and Promotion; while the services marketing mix factors with the
medium significant level were Process, People, Product and Physical Evidence, respectively.

The sub-factor of the customer satisfaction towards services marketing mix of RANGDEE
FC, Chiang Mai Province, with the highest average of each factor was as followed: For Place, the
sub-factor with the highest average was that the location of RANGDEE FC, Chiang Mai Province,
was convenient for travel. For Price, the sub-factor with the highest average was the variety of the
price range. For example, the rental fee for before 6.00 pm was 300 Baht per hour, whereas the
rental fee for after 6.00pm was 600 Baht per hour. For Promotion, the sub-factor with the highest
average was the pattern for discounts or special promotions such as a special rental fee for a specific
time of the day (morning/evening) or a special rental fee for each month. For Process, the sub-factor
with the highest average was the accuracy of the service process such as the queuing. For People,
the sub-factor with the highest average was the staff of the field was attentive and enthusiastic. For
Product, the sub-factor with the highest average were other add-ons such as the club house, sports
equipments, free Wifi/Internet, T-shirts for each team, and footballs free of charge. And for Physical
Evidence, the sub-factor with the highest average was the signboard of RANGDEE FC, Chiang Mai
Province, which was clearly visible.

The sub-factor of the customer satisfaction towards services marketing mix of RANGDEE
FC, Chiang Mai Province, with the lowest average of each factor was as followed: For Physical
Evidence, the sub-factor with the lowest average was that the road of RANGDEE FC, Chiang Mai
Province, was adequately lit. For Product, the sub-factor with the lowest average was that the
artificial-grass football field was in excellent condition, with no damaged spots on the field. For
People, the sub-factor with the lowest average was that the number of the staff at the field was
adequate for the service. For Process, the sub-factor with the lowest average was the swiftness and
the convenience of the equipment maintenance process. For Promotion, the sub-factor with the
lowest average was the advertising signboard of RANGDEE FC, Chiang Mai Province. For Price,

the sub-factor with the lowest average was that the service fee could be paid by credit/debit cards.



And for Place, the sub-factor with the lowest average was the adequacy of the information on the

website of RANGDEE FC, Chiang Mai Province.



