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ABSTRACT

This study had the objectives of: 1. Studying “Factors Influencing Consumers’ Decision
on Purchasing New-subcompact Cars in Chiang Mai Municipality” and 2. Finding out their purposes
for buying the new sub-compact cars.

Data analysis was conducted from the primary data collected from a questionnaire
distributed to 500 customers who engaged in the purchase. The sample population was selected by
accidental random selection. The tools used for analysis were Descriptive Statistics, Percentage,
Frequency and Mean.

From the general data concerning the consumers of the sub-compact cars in Chiang Mai
Municipality it was found that most of them were female whose age ranged between 26-35 years
old, who were single and had the highest level of education at the Bachelor’s degree level. The
majority of them were employees of private companies with 3-4 members per family. The sample
group had a salary between 10,001 — 20,000 Baht per month and owned 1-2 cars. However, they
were interested in buying another car.

The survey on their purposes for buying a sub-compact car in Chiang Mai Municipality
involved the price which ranged between 500,000 to 600,000 Baht and the reason for the purchase
was for convenience and safety in travelling. The type of car most of them chose was a Mazda,
white color, because the price was considered suitable and affordable.

As for the data related to the persons who initiated the idea or provided advice
concerning the purchase and the persons who could make the decision on buying, the brand, the car

models or the company as well as those who contacted the sales representatives and those who paid



for the cars, the respondents indicated that it was solely they themselves who had the power to make
the arrangements for the purchases.

Regarding the data on the factors influencing the consumers’ decision or purchasing a
new sub-compact car in Chiang Mai Municipality, it appeared that the consumers gave importance
to the product factors, particularly the attractive design. As for price, they opted for the standard set
price. For location, the showrooms that were located conveniently and were in easy to access areas
were popular. Other factors were promotion and marketing, the company that offered long term
financing with professional sales personnel and good service as well as suitable office hours were
likely to be preferable. The physical factors and the good reputation of the company were also
considered whereas the external factors like confidence in the safety provided by the cars over

motorcycles were also important factors for the consumers’ decisions.



