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ABSTRACT

This research paper, which studies foreign tourists’ attitudes towards the Amazing
Thailand Year Project 1998 - 1999 , has three major objectives.
1. To discover whether the announcement of the Amazing Thailand Year Project

1998 - 1999 has influenced tourists to Visit Thailand.

2. To discover to what extent tourists’ satisfaction is concerning Thai society,
traditions, culture, environment, services and facilities.

3. To discover in what economic areas most tourists spend their money.

The data used in this study were collected from two sample groups.

1. Two hundred foreign tourists to Chiang Mai.

2. The Amazing Thailand Year Project 1998 - 1999 operating personnel consisting

of 120 operating officers and 30 organisation administrators.

The data, which were obtained through a questionnaire, were statistically analysed
by the programme SPSS/Windows in terms of frequency value, percentage value and chi-
square value and were examined together with the data obtained through interviews. The
resulis of the research are summarised as follows.

* 1. Foreign tourists visit Thailand and Chiang Mai for reasons other than

the Amazing Thailand Year Project 1998 - 1999.



2. Most of the tourists interviewed have visited Thailand and Chiang Mai before
and are gencrally highly satisfied with the tourist resources, customs, culture, traditions,
local people, hill-tribe peoples, consumer products as well as currency exchange rates during
their visits.

3. Personnel operating in tourism industry development businesses in Chiang Mai
express satisfaction, agreement and readiness to comply with the Amazing Thailand Year
Project 1998 - 1999 .

4. Tourists’ attitndes and satisfaction towards tourist attractions generally depend
on abstract, psychological factors. Therefore, the development of Thailand’s tourism
industry requires - constant surveys of tourists” attitudes in order to give the industry a stronger
appeal to fourists.

5. To improve and develop Thailand’s tourism industry management, the private
sector, who is the actual seller and value creator, should participate more in policy making
and practising. Moreover, the government sector should change its role from that of an
instruction issuer to that of an operation supporter, this change will enable the private sector to
practise the policy in a more practical and effective way.



