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Abstract

The objectives of this study are 1) To study the plan and implementation gnideline
of the Tourism Promotion Policy of Changwat Chiang Rai.2) To study the effectiveness
level of the Tourism Promotion Policy implementation. 3) To specify factors of the Policy
and management perfaining to the effectiveness of the Tourism  Promoction Policy
implementation. 4) To forecast the number of tourists who will visit Chiang Rai from July
to December 1998 . 5} To study the problems of the Tourism Promotion Policy
implementation. and 6) To recommend the implementation of the Tourism Promotion Policy.

The sample group used in this research is 400 Thai and foreign tourists who
visited to Chiang Rai during January to June 1998 and 87 personnels who implement the
Policy. The tool for collecting data is the questionnaires. And, data is analyzed by computer
using SPSS/Window program. Statistics used to analyze the data include frequency,

percentage, mean, Chi- Squareand Time Series Analysis.




The results could be summarized as follows :

1. The effectivencss level of the Policy implementation considered from the number
of tourists who visited Chiang Rai in the first period of the year is much higher than the target .
And the income from the tourism inthe first period of the year is higher than target at
moderate level . And the satisfaction level of tourists in the services and facilities in Chiang
Rai is at the highest level,

2. Factors  relating to the effectiveness implementation are evident objectives,
availability of basic tourism facilities, sufficiency of the management resources, knowledge
and abilitie; of the personnels, public relations, communication process among the personnels
and support of the personnels as well as general social conditions.

3. The trend of the number of the tourists who will visit Chiang Rai from July to
December in 1998 is 395,338 which is declined by 20.1 % comparing to the same period of 1997.
This is due to the economic recession which , to a certain extent , discourage tourists to travel.
(70% of all tourists are Thai.)

4. The problems of Policy implementation in priority are shortage of facilities in the
siphtseeing places, deteriorated sightseeing environment , cheating in prices of goods and
services, insufficient public relations and inadequate safety for the tfourists * lives and assets.

5. Recommendations and guidelines for improving the Policy include 1) Supply : the
tourism organizations of Chiang Rai should emphasize on tourists supply especially the
availability of sightseeing places. 2) Facilities of the sightseeing places : public and private
sectors should give financial support and let the local organizations take full responsibilities
in tourism promotion and development . 3) Safety : security measures should be set to guarantee
safety for tourists and sightseeing places . 4) Standard of goods and services : measures should be
set to control the quality and price so that tourists will not be taken an advantage of . 5)
Environmental conditions of the sightseeing places : develop sightseeing places of Changwat
Chiang Rai to be an eco — tourism center. 6) Public relations : emphasize on the offensive public

relations by cooperating with the private sector to penctrate the foreign market.




