
iv

�����������	�
��
�	��������  ��������	�
���������������	������������	������� 
����������	�
 ���� 

 
��������     ��	����
	��� ��
����� 
 
�����	     ��� ���!��"�#
$%�! (�����
	�&�) 
 

�������	���������	�	�
��
�	�������� 
     ��. ��. ��
''� ���!�����  ����������� 
     (�. ���)��� �*������  ������� 
     �. ���� �����+��  ������� 

 
��
� �!� 

 
        �
!�* ��	��������,�����������	�
���������������	������������	���������  
��������	�
 ���� �
-������������"������.����������	������������	����������)�	�
	���
/�����
0�������"���������	�
���������������	������������	������� 1��������
�����
-	��-+���.����
������"�2���3���� ��������	�
 ���� ���!�������"�4�	����������� �,	 �
����� 2550 ��� 12 
5#
# 
   
        �&�6�����.����)������������"��
-� ���#�����&�7��.���� 2 �&�7� ���#�����&�7� 
Analysis of Communicative Events �������
	���
/�����2�	 Norman Fairclough ���"�
	��� 
Media Discourse ����
������2,-�������.�. 2532 0� �&�6���	�
������ Formal Links 0� 
Contextual Links 2�	 Guy Cook ��"�
	��� Discourse Analysis ����
������2,-�������.�. 2532 ���
������"����)�	�
	���
/�����+��������"�!���&�6�2�	 Fairclough 1���.����������"�2���3�
18�$��
-������9#��#��������������	�
 ���� ��������0��.�"�4���� ����+���������
�*����
��� ������ ������ ���*���� 0��
����� 2550 ��� 5 5#
#0�#����� 2 #��������
!������������������� ������ 2550 



v

         ������������"�2���3�!���&�7�2�	 Fairclough ������ Analysis of Communicative 
Events �#�4�(3��2���#�����0�2������18�$��
-��� ��������	�
 ��� �
-�������#���#���
�����)��� �
���!�0����� 7�#
!��������������2�	(3��4��0��.�����2���3����������������.������
!4�	 ����:,�	�������2�	!4�	)�!��
-�������0!�!4�	������������� 7�#
!��
����
	��+���
�0;	
2�	(3��2���2������18�$��
-�0�#���������!����0��� 0���� �������)���������� <�������	���
�������!*������.�"�4����!���� :,�	�.��"�(3��
��.������+����������2,-� 
 
        ������������"�!���&�6� Contextual Link 2�	 Guy Cook �#�4�(3��2���#�����0�
18�$��
-��)���������	�
�������
	��- ���������)��.� (Word Choice) :,�	 ���#���� ����)��.�
0�� (Substitution) 0�����)��.�:-.� (Repetition) �
	������)�������	"���!4�	 = ����������	"���
�
������� ������	"����.����0��
' ����������  ��������-(3��2�����!�����
	�)�����������.��"�
(3��4��������"����-�"���� ��#���$�0������3������!2�	!� (Schematic Knowledge) ������
�"�4���-�3��.����)�����������-.������.��
'2�	���-�"�0������!����#�������2�	(3��4���"���
�����"9������!�����-�"����(3��2���+���.�����  



vi

Independent Study Title Verbal Techniques in Sexuality Construction in 

Marie Claire Magazine  

Author    Miss Sangwan Sapma 

Degree    Master of Arts (English) 

Independent Study Advisory Committee 
             Assoc. Prof. Dr. Saranya Savetamalya Chairperson 

          Asst. Prof. Wichian Sunitham    Member   

          Lect. Sakorn Ruanklai      Member 

ABSTRACT 

        The objectives of this study are to examine texts for sexuality construction in 

terms of socio-cultural aspect, and also to analyze the use of verbal techniques for 

sexuality construction.  The data were collected from Marie Claire magazine printed 

from January until December 2007 (totaling 12 issues).   

        The methods of analysis are based on two aspects: one is the Analysis of 

Communicative Events theory in socio-cultural aspect by Norman Fairclough in his 

book Media Discourse (1995), the other is and the verbal techniques analysis based on 

Formal Links and Contextual Links principles by Guy Cook in his book Discourse 

Analysis (1989).  The sociocultural aspect study is to analyze texts that are used for 

sexuality construction in blurbs on the cover of the magazines in February, March, 

April, June and December 2007, totaling 5 issues and two articles from the March and 

April 2007 issues.  The analysis of verbal techniques in this study has applied Formal 

Links and Contextual Links principles by Guy Cook to analyze blubs using 12 issues 

of Marie Claire magazine from January until December 2007 plus two articles from 

the March and April 2007 issues.
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        Based on Fairclough’s analysis of communicative events in socio-cultural aspect, 

the findings demonstrate that perceptions of the readers about sexuality are being 

reconstituted by the magazine publisher.  The ideas of sexuality from foreign culture 

are spreading to the readers and these new ideas are different from traditional Thai 

values that have been practiced in Thai society.  The hidden agenda of the writers is to 

use sex as a selling tool to increase the volume of the magazine’s sales in order to 

generate more income for the publisher.           

        Based on Cook’s Formal links and Contextual links theory, the findings 

demonstrate that word choice; substitution and repetition, signs; exclamation marks, 

question marks and single quotation marks, and schematic knowledge techniques are 

among the techniques deployed.  These techniques are used in order to entice the 

readers to alter their perceptions of sexuality so that they more closely conform with 

the writer’s perspective. 


