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ABSTRACT

The objective of this study were to explore ; 1) context of the Mae Ping River area
cultural tourism, 2) the Mae Ping River area touring models, and 3) guidelines of cultural tourism
development.

As the study was qualitative in style, the author used technique of in-depth interview
with group of key informants living both inner and outer areas of Mae Ping River community, as
well as partcipatory and non-participatory observation methods covered within Fay Praya
Kam to Sri Kong Temple areas. The data was processed through content analysis. The out
comes were concluded :

1) The study in context of the Mae Ping River area cultural tourism was founded
that community on both sides along the Mae Ping River had cultural tourism resources
component attracted tourists.

2) The study in the Mae Ping River area touring models was discovered two models
of touring ; a) road tour, and b} river tour. However it is also founded that the tour models were
not set up clearly in the way of a cultural tourism. The SWOT analysis showed that Mae Ping
River area had a strength on variety of cultural resources, a weakness on poor management,
opportunity on trend of cultural tourism, and threat on léck of official support in -environment

and landscape guardian.



3) The guidelines of cultural tourism development for the Mae Ping River area
concluded improvement of following strategies ;

a) management strategy , such as raising fund for tourism support strongly.

b) public relation, for instance providing information system and widening mass
publication to expand people recognition,

¢) marketing promotion and tourism service, in regard of promoting blended
product from its identity and attracted activities.

d) infrastructure and environment management ,as to educate concerned units to
strictly follow rules of food quality conirol.

e) awareness building, more likely to educate the youth and local people with a
proud of Lanna history.

f) strengthening local community participation by having local people shared
participatory process in plan implementing, decision making, result

evaluating, and receiving benefit from the tourism development.



