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Abstract

This research was designed to investigate the relationships and predictive power of green
environmental factors (green lifestyle, ethical perception, and societal promotion strategies
satisfaction) and patronage motives on store-choice decisions of female consumers in Chiang Mat
Province department stores.

- Data were collected from a random sample of 400 female consumers who were customers
in six department stores in Chiang Mai province. A questionnaire and a 5-scale measuring
instrument were used in this study. Data were analyzed using percentages, means, standard
deviations, Pearson's product-moment correlation coefficients and hierarchical regression.

The research results are as follows :

1. Green lifestyle and ethical perception were positively correlated with societal
promotion strategies satisfaction of female conswmers in Chiang Mail province at the .01 level of

significance.



2. Green environmental factors and patronage motives were positively correlated with
department store-choice decisions of female consumers in Chiang Mai province at .01 level of
significance.

3. Department store-choice decisions could be predicted by green lifestyle, societal
promotion strategies satisfaction and patronage motives at the .001 level of significance, but could
not be predicted by ethical perception.

The results of this study can help marketing specialists develop social rarketing tools, ,
and government and private organizations shaping societal and environmental policy can use these

societal marketing strategies to satisfy consumers and better serve society.



