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ABSTRACT

The main objectives of this independent study are to explore marketing factors affecting
the selection of hotel facilities in Chiang Mai as a meeting venue for different types of
organizations as well as to examine the problems various organizations encounters while using
hotel’s services.

The 186-sampling size in this study had been segmented into 3 distinctive groups namely
85 corporate sector, 84 government agencies / state enterprise sector, and 17 private associations.
The results of the study are as follows:

The similar factors influencing hotel selections among these 3 groups are Location,
Function Rooms, Audio Visual Equipment, Guest Rooms, Facilities, Channels of Distribufion,
and Promotion. However, there are little differences in the factors of Food and Beverage, StafT,

"and Price.

After sales service is the common problem detected among the 3 groups. Little or non is
done after the organizing of the meeting is over. On the other hand, the 3 groups found different
problems in Function Room, Audio Visual Equipment, Guest Rooms, Food and Beverage, Staff

Service, and Price which mainly resulting from different hotel selection.



Recommendations and suggestions for improvement are presented at the end of this study
to help the hotels in Chiang Mai be ready to meet customers’ requirements. Along with the way

to promote Chiang Mai to be the center of meeting and conferences in Thailand in the future.



