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ABSTRACT

The purpose of this study is to analyse the feasibility of developing homestay
tourism and to seek out the guidelines in developing homestay tourism in Mae Chaem district,
Chiang Mai Province.

The samplings of this study are composesed of 20 key informants including state
functionaries, official and non-official community leaders and trekking tour operators. This study
is a qualitative study, conducted by using interviewing method in collecting data.

A major finding of this study is that Mae Chaem District has a great deal of
potentials in developing homestay tourism, especially in Yang Luang Village, due to its
supporting factors both internally and externally. Local people are enthusiastic in their attempt to
turn their village into a tourist destination. They share a view that homestay tourism would have
positive effects on local’s economy, society, culture and environment.

However, villagers still lack an understanding of alternative tourism and also lack
management skills. Therefore, in developing homestay tourism in Mae Chaem District, it is
necessary to enhance local self-development. This can be done by training management skills to

the local people.



As for the issue of tourism promotion in Mae Chaem District, it is found that most
people in the community want to be a part of the tourism industry. Nowadays, Mae Chaem
District have several ways to promote tourism. For example, it coordinates with the Division of
Industry Promotion to build the tourist center and also with the Division of Tourism Authority of
Thailand (TAT) to celebrate the Pa Tin Jok Festival annually. Moreover, Mae Chaem District
presents several tourist attractions to the public through various media such as radio, television,

newspaper and magazine which increase number of tourists to come to visit their district.



