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ABSTRACT

The objectives of this research are : to develop customers database system for the
Public Relation and Marketing Sections of Chiang Mai Telephone Office 11 ; and to apply the
developed database system to the utilization of the Public Relation and Marketing Sections of the
Telephone 0r§anization of Thailand.

Tools used by the researcher were Microsoft Windows 98 Thai Edition, Personal Web
Server Version 4 (PWS 4), Microsoft Access 97 and Microsoft Internet explorer browser.

Data presented in the research work had been collected and organized into types of
customers {16,500 samples) of Chiang Mai Telephone Office II ; goods, services and costs of the
Telephone Qrganization of Thailand.

The developed information system was evaluated by 4 administrators and 21 related
officers. Results of the evaluation could be concluded that the retrieval system and the presented
information for the use of the Public Relation and Marke-ting.Sections of Chiang Mai Telephone
Office IT and the Telephone Organization of Thailand were completedraccording to the assigned
conditions. The retrieved information was accurate and the speed of the processing system was

satisfactory.



