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ABSTRACT

The study objective is to create the strategic-oriented simulation game
based on Thai business models that works as a helping tool in strategic
management courses. Although, there are a number of business simulation
game available in the market, most of them are based on Western business
models. To achieve the main objective of the study, CRC International
Company Ltd., a Thai ““home decoration products" retailer, is chosen to be a
prototype business. The prototype business is to be analysed using different
business and marketing models i.e., five-force model, value chain, and
marketing mix.

The study applies an object-oriented analysis and design approach to
simulate the business and its environments. Consequently, an object-oriented
programming language, Java language from Sun Microsystem INC. 1s used to
programme the game. The game also designed based on an " "N-tier
architecture” to promote a clearer and easier to maintain programming
paradigm, to be able to use a multi layer client-server model, and enalbles a
multiple users and realtime processing of the game.

The game implements basic components of business unit and neccessary
business activities that should give some business ideas and skills to a player .
However, there are still many features that need to be added in order to make
the game more realistic,



