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Abstract

The purposes of this study were to (1) study buying behaviors of green products’
Public Health Officers Kamphaengphet Province. (2) study examine the differences of
psychological and demographic factors influencing the green products’ buying behaviors of these
samples. This study was survey research, the data were collected from 200 samples by simple
random sampling, whose were Public Health Officers Kamphaengphet Province in 9 districts and
2 sub-districts. Questionnaires were used for data collection; descriptive data, buying behaviors of
green products, Green Lifestyles, knowledge about green products, and perception of value about
green products. Data were analyed using the SPSS program. The analysis was done by using
descriptive statistics, consisting of frequency distribution, percentage, means and standard

deviation as well as One ~Way Analysis of Variance and t- Test,

The results of this study indicated that most of samples had moderate level of the
green products’ buying behaviors at 66 percentage. The samples with different factors such as
Green Lifestyle and perception of value about green products had significant difference in green
products’ buying behaviors, The samples with different psychological and demographic factors;
ages, sex, status, education, salary, and knowledge about green products did not show any

significant differences in green products’ buying behaviors.



The results of this study could be summarized up as follows: most of samples had
moderate level of the green products’® buying behaviors, and the factors that influenced the green
products’ buying behaviors consisted of Green Lifestyles and perception of value about green

products.



