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Abstract

The purposes of this research were to study the green products'
purchasing behaviors and factors influencing the green products’ purchasing
behaviors of fhese people living in Muang Songkhla municipality area.

Samples were selected from 400 people in Muang Songkhla
municipality area, by using systematic random sampling technique. A set of
questionnaires - was applied as an instrument for data  collection.
Questionnaires comprised of four parts i.e., general data concerning
personal characteristics of the respondents, knowledge about green products,
the perception in marketing variables, and green products’ purchasing
behaviors of people.

Data were analyzed using the SPSS program. The analysis was
done by using descriptive statistics, consisting of frequency distribution,

percentage, means and standard deviation as well as crosstabulation and

chi — square.
The results of this reseérch were as follows

Most of the samples in Muang Songkhla municipality area had

moderate. level of the green products’ purchasing behaviors:



The samples with different factors such as salary,'knowledge about
green products, and perception of price strategy had significant difference
in green products’ purchasing behaviors.

The samples with different ages, education, perception of product
strategy, and perception of place strategy did not show any significant
difference in  green products’ purchasing behaviors.

The results of the research could be summarized up as follows
the factors that influenced the green products’ purchasing behaviors

consisted of salary, knowledge about green products, and perception of

price strategy.



