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Abstract

The purposes of this research were to study an awareness to energy conservation
advertising in mass media among the youth in Eampang Municipality, and to study the level

of interest in watching the energy conservation advertising programs in mass media.

Three hundred and fourteen samples from secondary school students year 7,
in Boonyawad College and Lampang Kanlayanee School were selected by the use of multi -
stage random sampling technique. The tool used to collect data was a set up questionnaires.
Data were analyzed by using SPSS for windows, statistics, mean, percentage, One - Way

ANOVA and Chi - Square.

The results of the study were as follows:
Most of the youth simples had a moderate level of awareness of energy, when
considered conservation after viewing the advertisement through mass media in general, and

through posters, newspapers and television programs at a high level.



Those youth samples, who were interested in such advertisement, had an
awareness of such conservation, and tendency to perform their task for prevention and

correction.

The level of knowledge an understanding of energy conservation of the simples

had a positive correlation with their awareness level at 0.05 significant level.

Most of the samples agree with the energy conservation advertising conducted by
mass media people. The felt that such advertisement made people aware of and concerned
with exiting energy problems. They felt that the contents and knowledge gained from such

advertisement could be applicable.

However, the results of this study indicated that the awareness of the samples
towards the energy conservation advertisement, and their knowledge and understanding as

such could be used as guidelines for further effective distribution of in formation.



