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Abstract

The objective of this study was to investigate factors affecting consumer’s decision
to use service in Central Airport Plaza, Chiang Mai. This study consists of 370 samples selected
from the shopping customers.

From the results found that most consumers were femals, university graduated with
the age between 21-30, single status, working in privated sector, earned between 5,001-10,000
baht per month, used cars to shopping in holidays. Times and frequences to shopping was varied.
Average payment for shopping per consumer was less than 1000 baht / times.

These factors, such as the composition of products-service, price, place, channel’s
sales, marketing promotion, personal, process of service and services were evaluated and found
that more then 50 % of consumers acceptted the factors were affected to consumer *s decision
to use service in Central Airport Plaza, Chiang Mai.

The suitable of the services in the plaza, such as Robinson super store, Tops
market’s place, Lanna food centre, Major cineplex cinema-hall, small retail shops in the plaza
( food store, jewery store, cosmetics store, cloth-boot shop, comunication-computer store and
grocery ) were evaluated by the acceptances of consumer. The results found that consumers

aceceptted the service with the medium level scores



