ﬂi -} oy =Y o a1 9 =Y o - a1

FOIDIINENHAWUE ﬂ'lilﬁtlua'ﬂﬁllu‘ﬁ'i‘iiJﬂ'I‘i‘lJﬁTﬂﬂ“l.l'E]\i'l«iﬂﬁUu’JEl?:u
Tuaidiog

d’- U A = Y o

g Ll 1A T HUAIFFINT euimu

= ar o = =

FANHIFIaAINHIL NN TIUIWIMTANHIUDNTSUY

AMZNITUMSMSADUINIMWUE
9 1 o =
daemans1e1sd gagns  wlasuege Usesunssuns
o138 Ignd ity ASTUMT

o =
TOIMITAATIVTY AT AU R0 NITUNTT
s
UNAAED

3
4 = 1

o = ¢ oA ¢ A ] Yo
'TV]EJ']‘HWUﬁQ']JHUN?ﬂﬂﬂi3ﬁﬂﬂLWﬂﬁﬂHTﬂfﬂqwqﬂﬂ']ﬁLﬁﬂuaqwu'ﬁﬁiu

q
[l

=y .ﬂ. w =1 1 = Yo < ar  of ar ot
m3513 Inauaz@ou luileseRdanadonisGoudImusssunsus InavesrinSondvgu
Tuwadles 18un  ssfudssmuomisuen’g - msussmenaznsiunians
anpavudnyideuly viehdewadomsGeuiTausssumsus TonveainSouiogu

X a o ts as 1 1
Twadies ditonudoyalaomsduns msdunyaimasmsSanguaunin ovas

3/ o T g Y ar =& ¥ e 1 = d o e )

foyalumsits 1aud ngudlddoyandn FeldundoquinduinSsundguazane
A e 9} @ a1 9 &g ¥ e &

yananferdoiu o Foyafifusiusn1d 185umansrvaeunnueuysol

= 1 . '3 ° aoa o
usnuszitiuruenatuinglssasanazinaue lagnsussoouas o Uidalingey
L] 3
Tavldnseuuuafiaidua 13 savesmsitoagallasadl
r = o - by . 2
DN 1MTITOUTIANTTsuMIUT Ina luamunissvdsemuoimuenting
o o r =t s}:;o @ - ar a 1
asounsuugtesnensSoudidigiiga Teuszazusnes lifuaseunss dowiey
w ' P A a0 a 1 [ t o t [y
Tununguineudliaiisnlumsassvsandan Imutaziluumauianuseniedy
' =t a = 9/ ' 1 4 o '
FoamamsFouTanusssumsus lnaludumsuaime  aguiowiluges
-t Yol o o o £ Y s wad A @ A <
namsBouinddyiige  dewinwzdesdidnmiou 9 Ay eurawmnutiy
] ] 9/ T A d' L £y o'r 1 or A
Agy Foen1esosndll Tdun Fowrasuidusunidiumdusie q veedugy
1 =S 97 o/ = 5 ar 1 A o) ]
FoanamiaBouiiausssumsus inaludutiunums  nguiNewiuges
namsisvuindingfigamazdouss lilinrieungenle wu msldgamoud ms

~s - 9 = o9 A = J
IBUTUTUATATHHIETINTURUASIU !.‘]J‘Llﬂ'c]ﬁJ



A w A 3 1 = Y ar 9 = 1
fouly  fedendwadosomuamsGoniiausssuvesduilon  1dun
anunmvawmsouniluaninavesnquiieon  uszfomsularudieneaniiyy

#19 i T3y



Thesis Title Acquiring Consumption Culture of Urban Teenage Students
Author Mrs.Raweeporn Oumaroja
M.Ed. Nonformal Education

Examining Committee
Asst.Prof. Yongyudh Plianpadung Chairman
Lect.Visut  Vanich Member

Assoc.Prof.Dr.Phasina Tangchuang  Member

Abstract

This thesis was aimed at examining urban teenage students’ consumption
culture (e.g., eating out, dressing, recreation) acquiring channels and factors/conditions
affecting the acquisition, The researcher, in gathering needed information, relied on field
observations, interviews and focus group discussions. Collected data were subsequently
verified, classified and categorized based on set objectives, and, according to adopted
conceptual framework(s), analytically described and presented. Findings were as
follows:

As regards eating out the family was found to have served as the most important
acquiring channel at the initial stage. Only later, urban teenage students went out with
friends who shared the same taste of trying something new and exotic. Agreed dining
places also served as their common rendezvous.

As regards dressing peer groups were the most important leaming channel. To
be part of or accepted as part of the group teenage students had to dress similarly. The
less important channel was the mass media which constantly presented youth’s fashions
and trends.

Regarding recreation, again, peer groups were the most important learning
channel since urban teenage students normally frequented movie theaters and shopping
malls in group.

Factors/conditions affecting such consumption culture acquisition were family

status, influence of peer groups and mass media-conveyed values.



