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Abstract

The purpose of this rescarch was to study the factors related to the massage consuming at
Thai Tradition Medicine Clinic in Doi Saket District, Chiang Mai Province. The factors studies were
1) Predisposing factors, consisting of knowledge attitudes, beliefs, value, and perception toward Thai
Massage, 2} Reinforcing factors, referring to relatives, friends and medical personnel, and 3}
Enabling factors, which were that of service provided by the clinic, distance between home and
clinic, time spending for traveling to clinic and ability to receive information. A randomize sampling
method was used with people who consumed general service, getting a total number of 382. Another
number of 122 people, consuming the massage, were also used in the study. Tnstrument for collecting -
data were a questionnaire and an interview. Data were analyzed quantitatively through used of

frequencies, mean and standard deviations.

The result of the research were as follow :

1. Predisposing factors : Tt was found that people who consumed Thai massage were rated
at high level on their knowledge, attitude, beliefs, and perception toward Thai massage while people
who consumed gencra.l service were rated moderately on those factors.

2. Reinforcing factors : These factors-relatives, friends, medical personnel-were rated at
moderate level of reinforcement by both groups.

3. Enabling factors : A service, a distance, time spending, a convenience, and means of

receiving information, were rated as moderate level.



