fedadinminug - woAnssunsiFlnandadumilduemnsredfLisinaliuen
wALMaElaY deuianzien

Fag iy uneaNady  AINISAUNSA

Rnwddasamtdudia - agimansssduganm

ATIZNTSHN19ERUINEN ﬁ‘nu ﬁ‘
sasAnamsnansel an  dstles dszgrunssunng
HareAnansansd ae.qan  InsYRd  nssunng

e .
SONANGAISIRNSE AT, SN 1N NEFUNTG
UNARES

AsAdERseE TAnnLszasiefAnEwgAnssun L lnAKBRSueTaR e SR
Antmaduiugrewing fladenh laduibasiunuaziiadasiuiuwginssunisiilng
anAasiiRramslumnmeLnadlawzien nusstreR flunsidedhuiflanfidnun
TeudnAnmiatuemsTETIEen FnaassnRusussaussnhensy aaRlEAmuels
Tudnemaueu - Rauliguieil 2542 41uau 200 AU wiaaiionlflunsidenfl
HLLIgRLDNY ﬁ’s’ﬁé’m%‘qﬁu meldnsauiunAn PRECEDE - PROCEDE Model 1han
Amsziitiayslanld SPSS for Windows ifleunAnasnd feeay uasmaraiiiuslael4
aaufaauiussnnaeuidadtylaelflauaas nansidemudn

1. wFnssunslnaaasnueisdiaws  dwaflus fu Teeazidon al

1.1 AUITIAZBIHRRAMUY NUFDEN BenLiFlrudndnmiaiuamns s
14 oo Teesdadnsmbuneislaranndly 5 dusiusn Wud udndumiuas e
nsuifen winlsaeee thialan foviFlaiidsAuuazioun

1.2 fszevaanisidion  agustettdanlugifiscaziaanlunniflan
uandn 11 sasasun lu 11 f46 wau uaz 6 1RaU A1

1.3 fudnuaeneising  dnunensilinadnlvnidhalesdmniu  sewman

N J,
flusisinadasidaiunag



2 e § O 1 1 = L} =y d:
1.4 fnmanistina ngudnadiadouluniWiud  uanrufiandluinenala
1 =4 = o= -J g =l & q‘a ] (] ] =
sasadi ilinawisupalifinnsulfeussasitheudniisenAadusutndnify
15 wnlifunsiision  dodluniasiinualtinlunnisinasell sasnaunfia
LiwilauazugmiFlnng
ar il ] L o o g A o A - o
2. amduussevdniadmin fladuee dadadfa Aungdinssuntsusiog
HARAUVILAT RS
AL 7 .r E . -y =y - g cd
tladatindau Aonuf HavaduiusiuainaedudnAnsisiuanus  AuiEe
2 =l - s 2 e 4 | ar §
el Aanuduiusiunansiflnauszuuniliiuntsuflon  AcumeReniLgsssnaadn
- - o -3 [~ =y o A’ Q‘ ' -
fnulsn flasiulen tingedade @uauwe  ArwdtRTY  NAINNGLAT TGS
- e = = s L éu ] 5!! [ R o S ar
Rpnuduiusiuslioresdningl  uananiidewudn Anaimadninulsauaztingafingd
= o g =5 d‘ ] o = o  ar  ar £
Hannuduriusiuusnetiflan  asasmdntiesiulsainudaiusiusnusasnisising
=J F] q: s [ s =
animadrdatfismnagalmnudTus UL asnansElan  Auuseqala dranu
duiugiuezazinaIntsLisinAlReAnKAIEANSLFLAA
< X g i - . g
tladenaa fuvines lunssailamuduiusitusnisiting  Arudiunanisin
4 1 %3 1 p 29 ] e RS j 1 3 24 4
Zarleznaudon Anlddqe srazioan nmefufsan Arwmanansalunesas  wuda Anldens
g ar " £ X 1 2 1
wazAMagsalunstn danudniusiuscasinanisiidlne  uantsiFlnauacanlddns
| [ 1 = - & ] o
flaipufiudiuuunliinninisina asfuisraussaoqusnunea lunnsanilnanuduyiug
Auszezioatnsiilon  douseldlifianudasiudiimg@nssuntsudlng
ladengdy fauneldsudeya s Hacuduiusiusiinsesanius
wasuunliunsiidlne  mestiusyuannnguitddfianudiniusiuscasioan nsléd
AaERAINNgHENaY Imnaduiuiiunsnsiflaauszuunliinnnitlnn nsilfiisiag
saunulunsaupfalinouduiusilalinnewdndue  wansuslanuazuunliiunteusing
O A 1 ar o -~ j 1 58 2/, - ]
uaniduagldn  tladeiin  faquae @y eald) uazieduidin  drgw
ar e =y =, -r £y 44. &, <
fuiusfuwgiinssumniFlnandndnmisfuenns fwsmednuilesifhulsclumisianns
a =y v £ 1/ | %8 k74 "’4 21
sfinruduaradiuiing lufumsliirneg  puidieiigniasuazaneiiniaianiunns
=l =i sd ' o e L) = = =a.. =i
Rgnawia wellesiunsuflnandninmiafuamsacnanyidate 4 uasanteaaniu

ATNGANINA AANPNINHRRATIIENaMS



Thesis Title Dietary Supplements Consumption Behavior of Consumers
in Muang Phayao Municipat Area

Author Mrs. Jomkhwan  krugarunwong

M.Ed. Health Promotion

Examining committee

Assoc. Prof. Anek Changnoi Chairman

Asst. Prof. Dr. Suchada Kraiphiibul Member

Aszsoc. Prof. Dr.Tay Chiengchee Member
Abstract

This study was conducted to clarify dietary supplement consumptive
behavior and to study the correlation between predisposing, enabling, reinforcing
factor and dietary supplementary consumptive behavior. 200 consumers who bought
dietary supptement at drug store, supermarket and the direct sale center were our
sample. Tool used for data collection was questionare under "PRECEDE PROCEDE
Model”. Analysis of the data was done by using "SPSS for Windows™ to calculate
frequency, percentage, “contingency” for cerrelation, and “ xz test” for significant test.

The result were that there were five categories of dietary supplement
consumptive behavior of municipal consumer in Phayao province as followed :

1. Type : fourteen dietary supplements were chosen, the highest wage rate
was Calcium dietary supplementary, followed by Garlic, Primrose oll, Fish oil, Nutrilyte-
protein, and Bird's nest respectively.

2. Duration: most consumer consumed dietary supplement more than one

year, followed by one month o six months, and six months to one year respectively.



3. Frequency: most dietary supplement consumer consumed everyday but
some consuméd sometime that specific to release their weakness.

4. Satisfaction: most consumer were satisfied and felt better from dietary
supplement consumed, some felt no change, and less dissatisfy.

5. Prediction: trend of consumption would be continue in the future, some
have no sure, and least decline.

Moreover, this study revealed that predisposing factor, such as knowledge
was related to type of dietary supplement respectively. General belief related to
satisfaction and prediction. Cure belief, prevent disease, energy, memory and hight
increase were related to type of dietary supplement. Cure belief and energy increase
were related to satisfaction whereas prevent disease was related to frequency. Hight
increase was related to duration. Health motivation was related to duration and
frequency consumption.

Enabling factor, such as skill was related to satisfaction. Price was related to
duration. Convenlence was related to duration, satisfaction and prediction whereas
Income was not related to consumptive behavior.

Reinforcing factor, such as receiving dietary supplement data was related to
type of dietary supplement and prediction. The reference group were influence to the
consumer duration. The consumption in the family wouled be related to type of dietary
supplement, satisfaction and prediction

In conclusion, predisposing, enabling (except income) and reinforcing factors
were related to consumptive behavior. The results of this study could be benefit to the
Health consumer protection in the way to give knowledge, belief and increase the

choice to get healthy without dietary supplement.



