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Abstract

This thesis was aimed at examining issues related to the innovation adoption rate of
farmers group members in a conwract farming system as well as factors and conditions
influencing their adoption. Members of the potato farmers group in Jedeemackrua Village,
Maefackmai Sub-District, Sansai District, Chiang Mai Province comprised the study target
group. However, in the process, the researcher collected needed data not only from poiato
farmers group members, but also from members of other farmers groups, community leaders,
government officials and representatives of commercial enterprises involved in contract farming
business with farmers. Data collection relied on in-depth interviews, participatory and
nonparticipatory observations, and focus group discussions.

Findings were as follows :

The overall adoption rate was found to have fluctuated depending on farmers’ needs
and social situations at a particular point in time. During the initial stage, tbc; adoption rate grew
rather incrementally. In later stages, such rate, ie., the number of farmers adopting, grew

rapidly. During the last stage, however, the adoption rate increased and decreased alternately.



Community potato farmers were found to have learned to adjust themselves to changing
situations by discriminatingly selecting and synthesizing knowledge and experiences for their
maximum benefits. They learned to finally adopt or reject the contract farming in a sequential
manner. The process started with perception, followed by information review/analysis,
assessment/evaluation, experimentation and value judgment. In a nutshell, farmers’ adoption
was the result of self-learning and learning-among-peers and with-business partners processes.

Innovation adoption rate conditions were found to have primarily been their
community’s own social conditions, e.g., economic well-being physical characteristics and
soclo-cultural standing. ‘

Finally, factors found to have impacted the adoption rate in this study comprised 1)
perception of such likely benefits of the contract farming system as financial returns, its
relevance to their ways of life and risk guarantees; 2) such commercial companies’ brokers’
characteristics as high social status, self-confidence, sound knowledge and communication skill;

and 3) the community learning system.



