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Abstract

The purpose of this study was to examine the perception of the consumers
( age 15 - 25 year ) who had fastfood in the fastfood shops in Muang Chaing Mai
District selected through simple random sampling technique . The instrument used for
data collection was a questionaire . The data was analyzed by SPSS for windows in
terms of percentage and arthmetic mean.

The findings were as foliows :

1. The external perception of the consumers about fastfood

1.1 About types of fastfood : There were multiple tastes and kinds of
fastfood to choose.

1.2 About the cleaning of fastfood and shop : The salesman had clean
and nice uniform , Shop menagement was properly and nicely .

1.3 About the convenience and comfortable for buying fastfood : It was
easy to buy, many shops to choose,Menu and price were
clear,comfortable for eating save times to consume and fast services
so suitable for Thai social how,

1.4 About the services . The salesmen had propering uniform,talk politaly
and warm welcome.

1.5 About the fastfood fasion : The shop was atiractive used plece for
meefting . recived advice and persuade form their friends and

fastfood was set in the life style and suitable for Thai social,



2. The internal perception of the consumers about the fastfood
2.1 About the nutritions : The consumers knew that there were much
carbohydate and fat in fastfood.
2.2 About the quality of nutrition - The consumers aware that fastfood,it

made them obesity and malnutrition.



