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ABSTRACT

This study has two objectives. The first objective is to understand the socio-economic
background of the international tourist arrivals to Muang District, Chiang Mai province. The
second objective is to identify the causal relationships between variables of the Structural
Equation Model used in this study. Primary data was used in this study. A random sample of 400
international tourists collected. Factor analysis of Structural Equation Model was used to analyze
the relationships between latent exogenous variables (tourist demographics, tourism information
and travel cost) and latent endogenous variables (attraction potential of tourism destinations and
their related products, capacity potential of tourism destinations and their related products, and
tourism management).

The results of the study indicate the significance of positive casual relationships between
latent variables. Tourist demographics have influence on the attraction potential of tourism
destinations and their related products. Tourism information has influence on capacity potential of
tourism destinations and their related products as well as on tourism management. Tourists
choose products that are attractive with basic utilities well supplied. International tourists are also
interested in tourism products that are well managed by tourism organizations. Moreover, tourists

are also interested in good tourism management. So, tourism products especially for international



tourists must be well mixed between physical and service components. The results of the study
therefore imply that importance should focus on three aspects of tourism development i.e. the
attraction potential of tourism destinations and their related products, the capacity potential of

tourism destinations and their related products, and tourism management.



