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ABSTRACT

This study has two objectives: first, to study the characteristics of tourists that
influence the level of their spending and secondly to analyze tourists distribution of
tourism revenue to related businesses on Loy Krathong Festival in Chiang Mai Province.

The data for the study were collected from a structured questionnaire survey
of 400 tourists and tourism businesses during festival(200) and off festival(200).
Additional information was gathered from 30 tourism businesses by means of non-
structured interview. Methods of analysis used include descriptive statistics and Multiple
Classification Analysis (MCA).

The research results indicated that the expenditure per person per day of
non festival tourists visiting Chiang Mai averaged 2,540.67 baht. Local transport
expenditure which accounted for 37.53 % of the total daily expenditure was the biggest
expenditure item followed by accommodation and shopping respectively. The average
expenditure of festival tourists in the sample was 2,149.21 baht per day. For festival
tourists, transport expenditure per day which constituted 39% of total expenditure was

also the largest expenditure item followed by accommodation, shopping respectively.



The variables used to explain the level of tourists expenditure by using MCA
were the level of income and social variables (such as occupation, sex and age).
Income variable is statistically significant for predicting expenditures of both festival
tourists and non festival tourists. For non festival tourists, income and occupation were
the two important variables at 0.1 level of significance. The biggest spender was the
housewife group who tends to have income per month more than 20,001 bath. For the
festival tourists only the level income per month was a significant variable.

The Loy Krathong Festival held between 7 - 9 November 2003 was estimated
to earn a total revenue of 641 million baht for Chiang Mai. The increase in revenue over
and above the normal of revenue earned during November is 302 million baht. The
business which received the greatest benefit was transport business which earned 250
million baht (39% of the total revenue). Accommodation business reaped 153 million
baht which was 23.89% of the total revenue. Souvenir business ranked third measured
by earning. Fireworks, the symbol of Loy Krathong Festival, accounted for only 1.20% of
the total revenue.

Interviewed tourists were generally impressed by the accommodation, food,
transportation and safety services in Chiang Mai. About 90.91% of festival and 98.30%
of non festival tourists stated that they would return to attend this festival in the future

and they would like to visit Chiang Mai again.



