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ABSTRACT 
 
The objective of this thesis was to examine factors affecting purchasing behavior of 

goods and services via e-Commerce of undergraduate students in Chiang Mai province.  The 
primary data were collected from Chiang Mai University students, Maejo University students, 
Chiang Mai Rajabhat University students, and Payap University students.  A total of 400 
observations were collected through a questionnaire using a stratified random sampling 
technique: 190 observations from Chiang Mai University, 78 observations from Maejo 
University, 63 observations from Chiang Mai Institution University, and 69 observations from 
Payap University. The analysis in this study employed descriptive statistics and the logit model 
with maximum likelihood estimates (MLE) and marginal effects method.  

In this study, there were 18 explanatory variables for the model including sex, 
educational institution, educational department, financial support from the family and other 
sources of income, current residence, time-interval using the Internet, hours per week using the 
Internet, length of time on the Internet, experience using the Internet, place using the Internet, 
purpose of Internet using, person(s) who influence student;s decision on buying goods and 
services, types of goods and services, the average amount of money spent on goods and services 
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via e-Commerce, online data security system, method of payment, shipping agency, and online 
customer service. 

The empirical results indicated that there were nine main factors affecting purchasing 
behavior of goods and services via e-Commerce of undergraduate students. These main factors 
were: purpose of Internet usage, person(s) who influence student;s decision on buying goods and 
services, types of goods and services, methods of payment, online data security system, shipping 
agency, online customer service, place  using the Internet, and time-interval using the Internet. 

 


