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ABSTRACT

This study has two main objectives (1) to study consumption behavior before and after
economic crisis and (2) to study the relation between income and consumption. 293 consumers in
Chiang Mai were selected by non — probability sampling technique. Questionnaires were used to
obtain the data needed. The data were analyzed by using frepuencies, and regression analysis.

This study finds that average income of the respondents has declined 9.27 persent after
the crisis, thus resulted in the needs of consumers to earn extra income such as selling insurance
and opening small restaurants. For spending behavior, the study finds that expenditure on
consumer goods, which is the highest expenditure of all categories, expenditures on housing,
recreation and miscellaneous decreased after the crisis. Medical expense was found to decrease
the most. However, there was an increase in consumer spending on moforcycle monthly payment,
education, and public utility such as electric and water supply.

It is evident that though consumers tried to reduce their spending, they still have to spend
more on necessities such as food and gasoline because of their higher prices after the crisis. A

“higher price level, accompanied by income stagnation, have caused consumers to watch their

spending more carefully.



The analysis of consumption trend for consumers in Chiang Mai after the crisis finds that
the MPCs of consumer goods for industrial and service sectors are higher than that of other
sectors.

The analysis shows that APC of all expenses for employees in private sector was the
highest whereas APC of all expenses for employees in public sector was the lowest, after the
recession.

It is also found that 81.9 percent of respondents were affected by the crisis and 35.2
percent faced the reduction in bonuses. 92.5 percent believed that Thai economy had not yet
recovered from the recession, and 44.7 percent believed that Thai economy would recover in 4-6

years.



