A 4 o v = = ¥ o1 Ao
YOLTOINMIIAUANUUUBE TS Wi]ﬂﬂ‘iiﬂﬂlﬂﬂgﬂmﬁiuuﬂﬂﬁ f.mmﬂmwmw 11&

LT o o o o o '
A5 1FUTMIsUIMITBens e Tudavsadaell

/s

Yol Wty Fayga
WIHgMansIniiarna

AuznIIIMSReUMIIMR NULYBasE  sAes. @y mapuegs  Asesunssuns
o o
WEL ARYEYT AUAMaY NTINMT

WAL B9 YT ATINATS

UNAAED

¥ ¥
Qr =il

= 'd 2 A 2 =
nsanylundeiiiliaguszasd 2 tiemsfe Wefnumgfnssuuazdaymins

Q
3 1

- = o = oo as [ |
TusmsmnmsBumeifinvesgniduyana suans Inewdiad TusamSagesln
T ¥ o
foyaiildlunsfinundsil  WWnnnsesnuuureunugnidauyana A4
& o d = ar w oA L] ar T
VIMssunssumesiiasutats tnowidad s Sadoel §112u 200 d2m819

T 1 = = d o
wavesnisAnumuignirduyanadlfusmssumssume il unaes e

=4

WIDATUNANGYY Jognde 28 1) Todwduwinanuddmenvuniiqauasiiszsusoldnde

dahou 15900 1w gafdwlngmeldsumesidanudalidesni 1 1 udlifindes
o el ) ' M oA ¢ o ' 1et o YA oy 3
RoNWIRRI NAINIYENARInT et wBumRsln  uazdalnglidnumsmsldifedumdeya
Uszgneunshauniengau
< 9 = o o3 ] 1 g e a o o &
wodnssuns lsnandumesidanud dndnaldudmsfiaauiivhaunte

a 4 [ = [ ' =, =1 - -
aotfunmstne  Wiesnnludeudemlde1elunms 19 umesiia uazdins 1FuSms lnamde

:: | W 2 =S i ' = = as o o
3 assnodlaw Teemwizediaigndiiteongsendne 26301 uasflodndlunsnenusoy

= ¥

renruiinsldusmsnnmsdumesidannahingudn uSmssmssume filaiandaion 1y

Q

= - ) o = & o
3J1ﬂ1"l’c}'ﬂﬂ‘€l ﬂ'lﬁff’t'l‘llﬂ'lllﬂ'ﬂﬂb‘m11—&‘].[%9“])’?]6114?18 3l 'ﬂ‘i]i]j.l‘l—!



0 a & = =Y o of 3 1 1 o t o

dmiudsglomivesuSmesunmsdumedda  gafdwingiud 185
dsz Temi Taeidluuinisi hided1 14910709 uazainsaldusns 1dnasanad

Y o a ¢ o d W P 3 '

M3 lUIATsINAIsBumesilalidyvuantes deslud anuluiulamn
oy = =Y = = v ) ! 3 L) o ks
fiannuHawataliuns Touly wazilsanmveswSmsdeodu ldwiniy dmsunisasvaude
uaunzuo IFuTnawun suimsnewdind - adslimssanmsduenmsdien alea

=3 T A 9/ 1 9 o a & Qs w
399137 15U Mauldou)asteyadiey veund uasmslsznduiuiifuadussuusnuan
w = o 2 = o o e a =
1asanseien vusIMIdWmesNe  Bae AwuSmssudisesaduimiousms alsiiy
3 1 [ gt
Srmusanimsdulfinety wagasdududlunuanomis I imsdide 1314 1y The

Pizza Company, KFC Auduy



Independent Study Title The Behavior of Individual Siam Commercial Bank
Customers in Using Intemet Banking Service in

Chiang Mai Province.

Author Mr.Wichai Winijnugool

M.Eceon. Economics
Examining Committee Assoc.Prof.Dr.Decha Kamnjanangkura  Chairperson
Asst.Prof. Kanya Kunthikan Member
Asst.Prof. Thongchai Shusuwan Member
ABSTRACT

The objective of the research is to study the behavior of individual Siam
Commercial Bank customers in using intemet banking services in Chiang Mai province in order to
explore factors influencing their decision-making behavior and problems they have.

The data was gathered from questionnaires to customers who came to use this
service. The total observation number of the sample was 200.

The research found that the majority of the sample group were male with average
age of 28 years old. They were staff in the private sector and had an average income of 15,900 baht
per month. The study also indicated that most of them did not have their own computers that could
conneet internet network and they had used internet for less than one year. The majority used
internet to find data for their jobs.

The individual Siam Commercial Bank customers tended to use internet banking at
their offices or schools by paying nothing. The average frequency of their visits was 3 times per
week. The customers who were between 26-30 years old and staff in the private sector used internet

banking more than other groups.



According to the opinion of the majority of the customers, one advantage of
internet banking was that the customers paid nothing and could use it at any time.

There were only two little problems in using the internet banking, i.e. the problem
from error in transfering money and the problem of less varieties of services in the internet banking.
The customers suggested that Siam Commercial Bank should manage the customers' data base
efficiently and should also extend the security system to cover the internet banking service.
Expansion of the store network to cover more various stores such as the Pizza Company and KFC

was recommended.



