& A 4 g/ = o o a0 o e oo
FOLIDINTIAUANUBUBATL ms'Jmﬂmqﬂmﬂmﬁmummman

A'l Y o = t = w o
yorive WIGDART YUBUNTINS
IRSHGERTHINUNAA
v 3/ = o ] o o
AMEATIUAMITDUNIAUAIMUUBASE 819138 1OUN  HuNAIAY UsesunIsums

= =
219158 A7, NIAFNA AEyTRA  ATINMS

WAL G305 AUl AISUATT
(¥ )
UNAGED

$ Saw ¢ A = ¥ ¥ ¢ o o o
msApmassiiidngUszas oAnuanudenisldlsy lemivesinsienbuves
of a o o L) ar ar =t ] A o N
gnfsnmswidd luwadunedudums Smdadualml sasweri U dlumsamu 1
urunisaana uaznswannuImstanefdulfmnzavdunguanudeens
o a 1o 1 = o ~ 1

foyadwiunsfnunnnneguiledisiillugamsnaismdisd 4 uva fis v,

sumsndns Ine enateadns, vaw. suMITAgEnW mduiums, uue. sumsagelng
¥ ¥

AUFUMUNG Hag VY. SUINTAFIASOYTLT TIVIFUR U TIUNITU 400 AU KA AN

' 8 A

o A o = Qs ' & 9 o =y
WU gnAndensoaliaseibumis 1.76 daseanu  welyseTomilumaneuluan e

CH
1

=1 A tY = o g = 1o 4 1o
Namaﬂsmnm‘mmamwswmmsa“ﬁ%mmsmmmmmm llﬂﬂ'ﬁ’i]ﬂna’l LLﬁNﬂWUﬂﬂJﬂﬁ?

2 o 3 v

nFeevadotiosuazasssaniisuyinissudiaume uariledeanueasugfuazaniiuiledy.

Asa &

nionEnadenislddasgandiiladedu
gnAmnnguiie A doIunmaNsT sEAumIANET 013w uazsield 19nsefiby
Y & - T 1 ] ¢ 4 1 ] M
wotsz TomiiWonouuwhn wdnguoginnndr 40 Wldalszlomidniiteoningueigdn
nh uazdanun aquiidiengunnd 40 3 Hamunwausauda InsAnuiSygnaiuogs
] ' e 4 o ) & oA 3 = v [ =}
i aguendwitisie ddluseunfenudou uazngquiiiineldiduniy 10,000 vmdAoiAey
o 9 -} LY = 1 9 < o
wuanududulumstensesdasefidn  anuuandsvesmsldsz Toniuaznrududu
lumstensestinsefidunniledvdiuyana  sumswidisdaani i/ id muausums
A o a w Ad . & o 3 =
agmAoRAIAUIUTN Uasofipudvuat wanumsanussinioueiny lfifsawe

LAZHOANABINLATINABINIIVBIENA luuAazngu 1A



Independent Study Title Analysis of Demand for ATM Cards

Author Mr. Adisorn  Chumintrachark

M. Econ. Economics

Examining Committee Lecturer Aneck  Nimmolrat Chairperson

Lecturer Dr. Songsak  Sriboonchitta  Member

Asst Prof. Suraporn  Wisilsuwan Member

ABSTRACT

The main purpose of this study was to investigate the demand for commercial banks’
ATM cards in the area of Sankampang district, Chiangmai province in order to set up further
marketing planning; and to improve the commercial bank service.

The data in this study was from interviewing 400 ATM cards members of the Thai
Farmers Bank (Bosang branch), the Bangkok Bank (Sankampang branch), the Krung Thai Bank
(Sankampang branch), and the Ayudhaya Bank (Sankampang branch).

The findings showed that the average of 1.76 cards was owned by each member. This
was because of the convenience in withdrawing cash anywhere, in spite of frequently
problematic telling systems and a significant service charge. Also, the economic and time factors
played an important role influencing people using ATM cards than any other one.

All groups of the customers classified by sex, marital status, education ,occupation and
income used the ATM cards to withdraw their savings as the main purpose,especially the
customers under 40 years old.

Interestingly, the customers who were over 40, married, with bachelor’s degree or higher

and monthly income higher than 10,000 baht a month realized the necessity to own ATM cards.



According to the finding, it is necessary for the commercial banks to set up proper
marketing planning,to improve service for ATM cards,and to increase the number of the ATM’s

accordingly.



