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ABSTRACT

The study on purchasing behavior of consumers in a supenﬁarket in Chiang Mai
province has three main objectives. First is to analyze the factors affecting purchasing in a
supermarket in Chiang Mai province. Second, to  analyze attitudes of consumers about
merchandise in a supermarket in Chiang Mai province. Third, to study the problem of
purchasing from a supermarket in Chiang Mai province. A survey of 300 people from a
supermarket in Chiang Mai province was conducted and data analyzed.

The fesult of this research shows that the factors affecting purchasing positively in
the supermarket were income and education. The consumers with higher income and education
purchases more in terms of both quantity and wvalue than those with less income and
education. The other factors besides income and education are location, service, design, type of
merchandise and price. Because it is located in the community good transportation or
proximity to home or office makes it convenient and also eliminates time and expense. Other
reasons  such as good service, the necessity of merchandise and reasonable price also affect

purchasing behavior as well.



Regarding attitudes of consumers towards merchandise in a supermarket, they prefer
to purchase staple goods . Therefore, the consumers realize about variety kinds of merchandise
and the quality especially for freshfood. The last factor that is concerned with the decision is the
unique characteristics of the merchandise, for example, source, manufacturing, place or brand.

For the research problem the most important issue is tile availability of staple goods.
The next one is higher prices than other retailer stores. In addition there are miscellaneous
problems , normally concerned with cleanliness and ménagement . These things need to be

improved.



