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ABSTRACT

The objectives of this smdy were : (1) to study the evolution of fresh food
market in Municipality of Chiang Mai Province, (2) to study the behaviors of sellers and
buyers in these markets, (3) to find the factors that affect the behaviors of sellers and
buyers, and (4) to find the problems of fresh food markets in the study area.

The results of this study were :

1. The structure of the market changed. In the. old days, most of the goods was
considered as luxury goods or goods which could not produce by households themselves.
In the past, the goods that used in daily life was mostly produced by households
members, so there were only a few varieties of goods selling in the market. The place
that used for exchanging of goods was the empty space near the temple. The exchange
system was barter trade. Consequently, the structure of the market changes, for example,
variety of goods increase, trading is an all day activity, and the market place trend to
move (o locate near the river or main street, Moreover, one or two to three storeyed
buildings spring up near the market place, and changing from barter trade to modeml
trade using money as medium of exchange.

2. Most of the sellers were female age between 31-40 vyears. They were
unskilled labor. The level of education was not over primary school. They lived in

municipality area. The goods for sale were from the main markets, production sources, or



product produced by their ownselves. The amount of goods they bought to sell was just
enough for daily sale because it was perishable goods. About the buyers, almost all of
the buyers was female too. They live in municipality area. Buyers would likely to go to
the market everyday because they want fresh product. The preferable shopping time for
them was evening after work.

3. The factors that affected the behaviors of sellers were (1) location of the
markets were near to their r_csidenées, (2) the market situated right at the centre of
community, and (3) the rent of stall was reasonable. On the other hand, the factors that
affect to the behavior of consumer were (1) the market situated near their residences or
on the way from their offices, (2) enough car parking space. Most of the -shoppers used
motorcycles because it was easy fo find parking space. The price of goods was not the
important factor for both the sellers and the buyers because the price in each markét was
almost similar. The buyers prefer to buy their goods from acquainted markets because
they could make good bargain on price.

4, The problems of fresh food market were (1) insufficient parking space, (2)
the place was not clean, and (3) poor water drainage system. On the other hand, the
factors such as size of market, the member of sellers, the variety of goods, and location

of the markets were quite satified to both sellers and buyers.



