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ABSTRACT

The purpose of this research is to study the employee money spending behaviors before and
after the economic crisis and their effects on the welfare and the morale of the bank employees. To
collect the data, the researcher used the questionnaire forms and questioned 114 bank employees m
Chiang Rai, Phayoa and Lampang Provinces. Then analyzed the money spending behaviors before and
after the economic crisis, the impact in the welfare, the Marginal Propensity to Consume (MPC) and the
Average Propensity to Consume (APC) of the employees.

The outcome of the research shows that the bank employees have monthly income that is
varies depending on the job positions. The employee behaviors in buying durable goods of the bank
employees after the economic crisis decrease distinctly; but in buying non-durable goods and services,
there is only s small decrease. After the economic crisis, MPC durable goods of the employees with
lower income are higher than that of the employees with higher income. But the MPC value of the '
employees with high income in non-durable goods and services is higher than that of the employees with
lower income. And the APC value of durable goods of employees with low ranking positions is lower
than that of high-ranking position employees but it is contrary for non-durable goods. In the meanwhile,
the APC value in the services does not depend on. the job posifions of the employees, Bank employees
now think that the carcer of the bank employee is not a secure one. There is no welfare and the benefits
that they receive are not sufficient for a liviﬁg. The bank should aid on the welfare and try to lift up the
morale of the bank employees more than they do atpresent.



