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ABSTRACT

An effort to conduct market research is an attempt to better understanding the market
demographics. This research will tell us the pattern of consumer behavior and their need. To
better understand the client, we will be able to modify our business model, product and
services. We are conducting research data base on 200 sample clientele and 10 leasing
companies located within Muang district, Chiang Mai Province. All of the reference data
was all the actual hire purchase contract data done with real clientele. In thailand; the
leasing business is not only limited to the holding company, a person can also access to the
leasing service for hire purchase contract. The difference between hire purchase and leasing
contract is when the install payment completed the title of ownership would be transferred

from the lessor to the lessee but leasing contract can choose to transfer or not.

In our survey, we found that 60.0 percent were male while the remaining 40.0
percent were female. This survey found that 40.0 percent were aged ranging from 31-40

years old. Also, 36.0 percent of all those surveyed had undergraduate educational back



ground. The range of carmriers were as follow: 35.0 percent are agricultural base

professionals, And found that 40.0 percent have median income of 10,000-20,000 baht.

In addition to our research, we found that the most important factor influencing
client’s decision making are as follow:

1. Interest rates fluctuation.

2. Credit line extent and flexibility.

3. Rapid authorzation.

The most efficient advertising media are;

1. Human relation; Human; Clientele inferaction.

2. Word of mouth; clientele’reccommendation.

3. Walkin.

From our client point of view, the client recommend that the following factor
would effect their decision making

1. The interest must reflect the market rate.

2. Customers services and public relation.



