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Abstract

The two main objectives of this study are 1) to study the structure and pattern of
production of garment industry fér export in Chiang Mai, and 2} to find economic impacts of
garment industry in term of income and employment on surrounding areas of Chiang Mai.

The methods of this study are to find the expenditures of 1) garment industry in
Chiang Mai, 2) urban residents, and 3) rural residents and compute income generation from
factory’s expenditures in the form of salaries and wages (d,], factory’s expenditure on raw
materials, utilities expenses, office expenses, maintenance and miscellaneous expenses {d,),
rural resident’s expenditures {ds), urban resident’s expenditures {d,) and use these income
generators to compute factory multiplier [M, = (di+dy} / (1-d,)} and urban residents multiplier
M, = d, / (1-d,)i respectively.

The results of this study consider from employment aspect showed that the
garment factories employed 75.49% of total workers from surrotinding areas of Chiang Mai.
Especially, the workers from Zone 1 such as nearby districts of San Kam Phaeng,

Mae Rim, Hang Dong which were accounted for 61.59% of the total workers while they hired



only 16.66% from the other nearby provinces and 7.69% from the city of Chiang Mai. This
indicates that the garment factories in Chiang Mai employed more rural workers than urban
and nearby provinces workers,

When consider income generatién by the factories (d;+d,), it shows that the
highest income generator with the value of 0.25059 existed in Bangkok, followed by 0.0942%
in Urban Chiang Mai and a very small value of d,+d, existed in rural areas. This indicates that
the spending of factories will mostly create income in Bangkok, Urban Chiang Mai and only a
meager amount of income go to rural areas. d, and d, are highest in the village and the city.
This result also indicates that the spendings are in the village market and in the city where
rural and urban residents lived.

Consider from the multiplier effects, it shows that the factory multiplier (M,) is the
highest with value of 0.09494 in Urban Chiang Mai, while for the rural areas it's value is only
0.01482. This indicates that for each bath which spending by garment factory will generate
income of 0.09431 bath in Urban Chiang Mai, and 0:01482 bath in the rural areas. The Qrban
residents” multiplier (M,) shows the same pattern as factory multiplier (M,) i.e. one bath which
spending by urban resident will create income of 0.21806 bath in the city, and also create only
0.00134 bath in rural areas. This shows that income created in Urban Chiang Mai is about 21
times of income created in the rural areas, This implies that there is almost no income effect
in the rural areas.

Eventhough, the economic impact of garment industry in term of income are more
favorable to Bangkck and Urban Chiang Mai than rural areas (especially, the spending in term
of buying raw material and maintenance) but it has more effect to rural residents in term of
employment. Therefore, the support of government to this industry in regional areas wilt

create employment and, in turn, income of the rural residents.



