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Segment Market/Customer-Level Consideration

Individual Factors

- Brand Familiarity
\
- Level of Involvement in Purchase Decisions

- Ethnocentrism/Patriotism

Product-Market Factors
- Product Type, Characteristics, and Attributes

- Brand Image

A . . - Reputation of Intermediaries |
Country of Origin »

A 4

Purchase

- Labeling Requirements

- Market Demand

Environment Factors

- Global Markets

- Level of Economic Development

- Political, Social, and Cultural Influences

- Stereotyping

d’ 4 [ o L) a A 9 A A 1 a dy
HAUNINT 2.1 03A5znouvosnwanEallsemAnaIs IHATUANINAADWYANTTUNTH0
sumn: v. Terpstra and R. Sarathy (2000). International marketing (8th ed.).
Forth Worth, TX: Dryden Press, p. 318.
1 . o =2 =) = 3 a A
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1.1 Musnwazama (price and value)

111 e luuwe (Inexpensive) — 1AW (Expensive)
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INANTUINATUNA (Reasonably  price) — ’i”lmll‘JJ'meﬂmJNa
(Unreasonably price)

‘ljnélﬂ)" 200 (Reliable) - 11111&1&% 200 (unreliable)

thu

al A 3 3 A M
UAINTILAY (Exclusive) — 1WUAI5550A1M2 11 (Common)

t2)))

< Aa o .
uﬁ’mgm”l (Luxury items) — Wuaudsuilu (Necessary items)

ca

a

a { o I
ududinaalugaa1vnssuniin (Heavy industry product) — (Ju

A

L

a a

dunnwaalugaeng s (Light manufactured product)

1.2 MUDTMIUAY MIIANT 159974 (Service and engineering)

1.3

1.4

1.2.1

1.2.2

1.23

1.2.4

1.2.5

SnwanutlananslunszuIuNISHAR (Careful  and  meticulous
workmanship) — lH5nu1nudasadelunszuiumsnga (Not so
careful and meticulous workmanship)

TnaTuladsusivaiis (Technically Advanced) — 1%11/1?11141’@?117;51
Hag (Technically backward)

WAATILAUIINTY (Mass product) — wWaaduIules wazlyiliie
(Handmade)

SasmioWalan (Worldwide  distribution)  —  wams1niie
maluilszime (Mostly domestic distribution)

IimsannutazaL (Inventive) — HAAMINUUULAY (Imitative)

A Tuyanuaz¥eided (Advertising and Reputation)

1.3.1

1.3.2

1.3.3

magiilalududwesnu (Pride of ownership) — linseningiilalu
FUMVIAU (Not much pride of ownership)
IHEUNT NS TUB DN (Much  advertising) — LHOIWS TUBITI0Y

(Little advertising)

'
A2 9Yv

: a I o . {
as1oveauANTUNIINIAST (Recognizable brand name) — 318110

v

[

a 1 3 1
5 uﬁ'ﬂmﬂuﬁ%’ﬂﬂ (unrecognizable brand name)

U

A1UM50OALLY (Design and style)

1.4.1

A o Y A . .
mm’ijmmgazwawgﬂLmﬂmaaﬂ (Large choice of size and
model) — 51ﬁm’m’;ummmmzgﬂgmﬂuﬂmﬁaﬂ (Limited choice of

size and model)
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M1919%0 2.1 !ﬂiﬂumﬂnuﬂmwaﬂymﬂizmmmmmmﬂaum (Comparison of Country of

origin Image Dimensions)

A. Nagashima (1970) R. Parameswaran a3 Namnwanyalanlyly
R.M. Pisharodi (1994) NI
Price and Value GPA GPA (price and value)

1. Inexpensive — Expensive
2. Reasonably price -
Unreasonably price

3. Reliable - unreliable

4. Luxury items — Necessary
items

5. Exclusive — Common

6. Heavy industry product —

Light manufactured product

1. Good value

2. Unreasonably expensive

3. Advertising information

4. Luxury products

5. Prestigious product

6. Know mainly for industrial

products

1. Good value
2. Unreasonably
expensive

3. Advertising
information

4. Luxury products

5. Prestigious product
6. Know mainly for

industrial products
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. a (Y] d o a
M3 2.1 (@e) Ssunevdiamnanvailsumannastuiadual  (Comparison of

Country of origin Image Dimensions)

A. Nagashima (1970) R. Parameswaran tiag ﬁﬁmwé’nun‘i 4‘?‘“1%’!14
R.M. Pisharodi (1994) il
Service and Engineering GPA GPA (Service and
Engineering)
7. Careful and meticulous 7. Meticulous workmanship 7. Meticulous
workmanship - Not so careful workmanship

and meticulous workmanship

8. Technically Advanced - 8. High technology 8. High technology
Technically backward

9. Mass product — Hand made 9. Easily available 9. Easily available

10. World wide distribution - 10. Sold in many countries 10. Sold in many
Mostly domestic distribution countries

11. Inventive - Imitative 11. Imitations 11. Imitations

12. Pride of own ship - Little 12. Intensely advertised
advertising 12. Intensely advertised

Design and style GPA GPA (Design and style)

13. Recognizable brand name -
unrecognizable brand name

14. Large choice of size and 13. Wide range of models 13. Wide range of models
model - Limited choice of size
and model

15. More concerned with 14. Long lasting 14. Long lasting
outward appearance - More
concern with performance
16. Clever use of color - Not 15. Not attractive 15. Not attractive

clever use of color 16. Frequent repairs 16. Frequent repairs
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Country of origin Image Dimensions)

(Comparison of

A. Nagashima (1970)

R. Parameswaran las

R.M. Pisharodi (1994)

Aamwanyaianldlu

a W dw
N1HIEYU

Design and style

GPA

GPA (Design and style)

17. Advertising information
18. Difficult to service

19. Cheaply put together

17. Advertising
information
18. Difficult to service

19. Cheaply put together

GCA

GCA

1. Friendly and Likeable
2. Artistic and creative
3. Well educated

4. Hard working

5. Technical education

6. Achieving high standards

7. Raised standard of living

8. Technical skills
9. Similar political views
10. Economically similar

11. Culturally similar

12. Participates in international

affairs

1. Friendly and Likeable
2. Artistic and creative

3. Well educated

4. Hard working

5. Technical education
6. Achieving high
standards

7. Raised standard of
living

8. Technical skills

9. Similar political views
10. Economically similar
11. Culturally similar

12. Participates in

international affairs

1an 1

ualan 3 fAna1e auaniAnWIZUeIdUAT (Specific product Attributes: SPA)
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3) Wmsane1luseaua (Well educated)
4) MUYYN (Hard working)
5) msfnp ludumnaiin (Technical education)
6) UUIAT 9 wlus zﬁuq 1 (Achieving high standards)
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7) HAIFIANNEIUBENAYY (Raised standard of living)
8) Hanudiuigludumaiina (Technical skills)
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9) AFeNAUMUMINOINTUNATEINAG1BATINY (Similar political views)
10) ANUAdwATIUAIUAA1IZIATHINY (Economically similar)
11) anuAa1endelua 1 mus55U (Culturally similar)
12) 1913 WUIALAAITUAMIUINA (Participates in international affairs)
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3) Hilenanow (Meticulous workmanship)
4) MIAONAYULDY (Imitations)

5) wWam (1 9AM11NITU (Know mainly for industrial products)

6) Tuelunarelszme (Sold in many countries)
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7 "lijlﬂuﬁﬁiﬁu% (Not attractive)

8) UM lubaun (Intensely advertised)

9) Aeeldumsquathyesnenesadiinaue (Erequent repairs)
10) mmwmﬂwmammwa@ﬁmcﬁ (Wide range of models)

11) {9193 159711 (Long lasting)

12) %’mgaﬁ"lﬁmymw (Advertising information)

13) gudusmsiifios (Difficult to service)

14) ?]qc%fammmwiwﬁaﬂ?]agﬂ (Cheaply put together)

15) ﬁmﬂiuiaﬁﬁﬁuﬁﬁﬂ (High technology)

16) ﬁuﬂamqﬁ (Good value)

A o

17) Mo ladre B311111097211) (Easily available)
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(1988) (1994)

Would you buy this I will purchase In the future, T will I have intended to buy

product if you

(brand) the next time |

buy (product) from

some Thai jewelry in

happened to see itin a | need a (product). (country of origin). future.

store?

Would you actively It is very likely that I | I believe that suitable | I bought some Thai
seek out this product | will buy (brand). to buy the (product) jewelry in the past.
in a store in order to from (country of

purchase it? origin).

Would you like to try | I will definitely try I definitely intend to
this product? (brand). buy some Thai

jewelry during my

stay in Thailand.
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1. ﬂﬂ‘!mW“lJﬂWS”l’?fuﬁ)i (Quality of the partner)
A Y
2. ANuFUFoUInlA (Love)
3. Anwianlndsa (Intimacy)
4 [ I o
4. FouTesdarannsanuiludinuvedyana (Connection to the self concept)
d‘ [ a |
5. wouleanunsedrluean (Nostalgic attachment)
6. 10w lvduyanailinuENIEIUAY (Personal commitment)

o Y .
7. ANuAaelnd (Passionate attachment)
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