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ABSTRACT

The objectives of this independent study were to study the marketing factors influencing
construction material retailers in the selection of the PVC door products for sale and the probiems
which occurred during the selection of the PVC door products for sale in Amphoe Mueang, Changwat
Chiang Mai. The study was conducted by using questionnaires interviewing 52 construction material
retailers in Amphoe Mueang, Chiang Mai . The data was analyzed by using namely frequency,
percentage, and arithmetic mean. The study showed that the major factor which most influenced
construction material retailers’ decision in selection the PVC door products in Amphoe Mueang,
Changwat Chiang Mai, were ranked as follows: interpersonal factors, environment, personat factors,
and organizational factors.

The interpersonal factor which influenced construction material retailers® decision the most
in the selection PVC doors was buyer's interest in the products. The environment factor which
influenced construction material retailers” decision the most in the selection PVC doors was

competitive outlook. The personal factors which influenced construction material retailers’ decision



the most in the selection of the PVC doors was buyer's acceptance of the products and p;oduct
preference. The organizational factors which influenced construction material retailers’ decision the
most in the selection of the PVC doors was the objectives and the policies of construction material
retailers. -

The study showed that the marketing mixed factors which influenced the PVC doors
buying behavior of construction material retailers’ in Amphoe Mucang, Changwat Chiang Mai ,
were ranked as follows: products, promotion, price, and place.

The first three important product factors which influenced the retailers' buying decision
were standard of product quality, modem style of the PVC doors, and acceptable, well-known
brands. The first three important promotion factors which influenced the retailers' buying decision
were sincere and faithful salespeople, clear suggestions from salespeople, and regular customers
visits. The first three important price factors which influenced the retailers' buying decision were
prices that matched the product’s guality, variety of prices according to quality, and flexible prices
according to quantity purchased. The first three important place factors which influenced the
retailers’ buying decision were conveﬁient contact with sellers, delivery service, and uncomplicated
buying process.

In terms of problems faced by the construction material retailers in their selection of the
PVC doors in Amphoe Mueang, Changwat Chiaﬁg Mai, it was found that the problems mostly faced
in each marketing mixed were in terms of product, products with problem was ditficult to return. In
terms of price, the price was not matched the product’s quality. In terins of place, there was delivery
charge or no delivery service. In terms of promotion, there were no supporting advertisement and

public relations from sellers.



