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ABSTRACT

The main objective of the independent study entitled: “The Customer Satisfaction
towards Service of Major Cineplex Theater Group in Amphoe Muang, Changwat Chiang Mai”
was to study the customer satisfaction towards service of Major Cineplex Theater Group in
Muang district, Chiang Mai province. The study was conducted by collecting samples from 322
customers who used services from the theater in the area of Muang district, Chiang Mai province.
The questionnaire was distributed as the implement of this study. The statistic for analysis data
was descriptive statistic that was presented in form of table, frequency, percent and mean.

The study found out that most respondents were male whose aged between 20 - 30
years old. They marital status were single with education equaling bachelor degree. They were
mostly officers in private organizations with salary 5,000 — 10,000 baht per month.

Customer preferred movies produced in the United States of America. Most of them
liked the style of romantic film. The most satisfied theater in Chiang Mai was Major Cineplex
Theater Group and then Vista Theater, respectively. The frequency of going to Major Cineplex
Theater Group was less than 1 time per month and customers went to see movies on Saturday and

Sunday at 13.01 — 14.30 p.m. The seat was most selected cost 100 baht for the movie ticket.



Newsletter was the most effective medium where people learned information about the theater.
Most of them agreed that the decision of selecting theater was influenced by friend or lover.

In term of satisfaction towards service marketing mix, it was found out that the average
customer satisfaction was in a high level towards the following factors: place, people or officer,
production or presentation of the physical evidence and process, respectively, The satisfaction

towards price and promotion factors were in the moderate mean level.



