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ABSTRACT

The objective of this independent study was to study the use of data from the Internet
bulletin board on purchasing decision of cosmetics among members of Suanlumpini
Chat Group at pantip.com. The data was collected from questionnaires posted on the web site
www.bossbill.com which had been responded by 200 random respondents. The data was then
statistically analyzed using frequency, percentage, and average(mean). The results of the study
were as followed.

It was found from the study that the majority of the respondents were 94% female, 72.5%
of which were 20-30 years old. Of this number, 64% had undergraduate education, 38.5% were
employees, and 26.5% had a salary of less than 10,000 baht. The results of their use of the
information from the Internet board on their purchasing decision of cosmetics could be concluded
as followed.

Their use of the Internet was on a daily basis between 20:01-24:00 hours. The Internet
log-on period was averaged at 91-120 minutes/day, and the log-on period at Suanlumpini

Chat Group at pantip.com was averaged at 90 minutes/day.



It was found that the respondents had already known about the products before logging
on to Suantumpini web site; they were interested in certain products, or certain brands, and
logged on to find more information.

In their search, the first thing the respondents did after logging on to Suanlumpini
Chat Group was to click on the overall topics posted and then chose the topics that they were
interested in and followed the discussion until they reached a decision. They spent as long as it
took online until they found enough information.

In terms of choices, it was found that the respondents paid attention to the qualities of the
cosmetics at a high level, to the information source (the credential of the people who answered
the questions on the board) at a medium level.

In decision making, it was found that all respondents bought the cosmetics under the
suggestions from the Nutrition and Beauty Chat Group. When there were reports of bad or
dangerous products which received overall acknowledgement from the majority of the chat
members, 56% of the respondents stopped using those products while 44% continued to use the
products. If the reports were sound and reliable, the respondents stopped using the products as a
precaution. Those who continued to use the products did so because they did not see any side

effects and they thought the side effects might vary from one type of skin to another.



