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Abstract

The study aimed at investigating the saving behavior and factors affecting the saving
behavior of officers of Provincial Electricity Authority Area 1 (North) and Chiang Mai Electric
Office.

The data was collected through responses on a set of questionnaire assigned to the
number of 240 officers of Provincial Electricity Authority Area 1 (North) and Chiang Mai
Electric Office before being processed with frequencies, percentage; means and weighted means;
the results showed that:

Most officers of Provincial Electricity Authority Area 1 (North) and Chiang Mai
Electric Office had set aside some of their savings for medical cares and personal spending when
growing older. They also set aside their 9-10% of the salaries for provident fund, and
600-1,000 baht from the salaries in Saving Cooperative while some of their saving, with the
amount unspecified, was put in commercial bank’s saving accounts. Most of them didn’t buy
lotto issued by the Government Savings Bank and the Bank for Agriculture and Agricultural
Co-operatives while few of them did with the amount that mostly went beyond 10,000 baht.

Some of them had annual life insurance packages with the annual premium rates of less than



10,000 baht. Some of them had invested in the public and private bonds with the amount ranging
from 3,000 baht to 1,000,000 baht.

They also had put their savings on fine gold, estates and mutual fund as well as
personal cash; the amount ranged from 10,000 baht to 2,000,000 baht.

However, the investigation on factors affecting their saving behavior revealed as
followed:

The marketing mix factor of financial institution regarding the product factor that
affected the saving behavior showed means at Much Level; among these, the highest means,
shown at Much Level, was found in a certain item namely: High Rates of Return. The price
factor showed the means at High Level; among these, the highest means, shown at Much Level,
was found in a certain item namely: Free from Income Taxation. The place factor also showed its
means at Much Level; among these, certain areas showing highest means, obviously at Much
Level, were Conveniences and Modernization. The promotion factor showed its average at Fair
Level; among these, the highest means, being quoted at Much Level, was found in the area of
Consistent Publicizing. In personal factor, its general means was quoted at Fair Level; the highest
means, being quoted at Much Level, were found in items regarding Fine Personality and
Communication of the Personnel. As for the process factor, the means was quoted at Much
Level; the highest means, being quoted at Much Level, were found in the items regarding
Promptness and Conveniences.

Some outside factors affecting the saving behavior of theirs were quoted at Much
Level; the factor showing the highest means, being quoted at Much Level, was found in the item
regarding The Technological Development like the availability of ATMs that urged the bank’s
c.ustomers to make more use of the services rendered from the bank.

Some public factors affecting their saving behaviors were quoted at Much Level; the
factor showing the highest average, being quoted at Much Level, was found in the area regarding
the Thai Products Utilization Campaign. This campaign helped contribute more savings since

they could pay less and save more.



