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ABSTRACT

The objective of “The Consumer Attitudes Toward Biodiesel in Chiang Mai Province”
was aimed to study the attitudes of consumer in Chiang Mai Province toward Biodiesel.

The data were collected by questionnaires of 200 Biodiesel users from 5 Biodiesel
stations. in Chiang Mai province. The data were finally summarized in terms of frequencies,
percentages and arithmetic mean.

The study found that Biodiesel respondents were male, the age was between 34-41 years.
Most were graduated in primary school level and the average income was between 3,001-6,000 -
baht a month. They worked as daily worker and lived in Doi Loh sub-district.

Regaliding ‘the knowledge of respondents about the Biodiesel, they mosiy knew
Biodiesel from service station. They also knew that Biodiesel was able to help the farmer to get
more profit from selling their crops, which could be used as Biodiesel’s raw materials,
Furthermore, they knew that the price of Biodiesel was generally cheaper than the regular diesel.
However, none of them knew that how many stations there were in Chiang Mai province and
where each place was located.

By the way, the study revealed that the marketing factors, which was the most effect on

the Biodiesel users’ consumption were as followed:



By the way, the study revealed that the marketing factors, which was the most effect on
the Biodiesel users’ consumption were as followed:

For the product factor, the most important issue was the quality of Biodiesel. For the
price factor, the respondents focused on the price of Biodiesel., which was cheaper than regular
diesel. For the place factor, the maintenance service within the Biodiesel station area such as
garage, tyre fixing and car washing became main factor. For the promotion factor, the other
services such as car washing, air or water filling up was the most critical factor.

For the measurement of the satisfaction of Biodiesel, the study showed that the users
Were very satisﬁed in no bad smell or smoke from Biodiesel. For the price, the users were few
satisfied for selling price. For the place, the users were few satisfied for waiting time and the
users were very satisfied for the service of the Biodiesel station’s employees.

According to the problems, which found after using the Biodiesel. The study revealed
that the first priority problem in product factor was the stroking of machine. For the price, the first
priority problem was the selling price, which was not much different from regular diesel. For the
place, the most often found problem was number of Biodiesel station was still not too many and
not enough for supplying demand. For the promotion, thé most often found problem was a few of
employee in each station, which made the users spent long time in waiting line.

By the way, the behavior of Biodiesel using’s analysis, the study found that the most
frequency of Biodigsel using were 3-4 times per month, the usiitg period was less than a month
and the amount of expense was between 201-60 baht. The most Biodiesel’s using vehicle was
small four wheels truck and the most often used Biodiesel station was Arcade’s Biodiesel station,
Muang District, Chiang Mai Province. The reason was the users had to pass that station before
they reached their accommodations, offices or farms, '

Lastly, against the attitude of consumers toward Biodiesel, the study found that the
respondents thought that the quality of regular diesel was better than Biodiesel and they wanted

no longer to use Biodiesel.



