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ABSTRACT

The purpose of this study was to study training needs for short courses in business
administration in ChiangMai and Lamphun Province.

Based on 184 ChiangMai and 28 Lumphun participants which were constituted of
business owners, government officers, company employees and small business owners, all data
was calculated and analyzed by efﬁcieﬁt staﬁstical procedures such as percentage fretjuency and
‘aliﬂllme.tic mearn.

Most of the participants. have nevé;' attended any b.usine'ss. administi‘aﬁvg tfaining
courses before but for sbme participants used to take course énly one to two courses, which were
mainly marketing courses.

In training needs for short courses in business administration aspect, this study was
discovered that participants wanted to take short courses in business administration which ware
mainly marketing course. The tuition fee should be less than 2,500 baht per course, most
participants prefer to enroll class during the third quarter of the year (July-September). The
suitable time length for training course was one to two weeks. Additionally, the time period was
9.00 a.m.~12.00 p.m. on Saturday to Sunday. To develop and improve working skill was the

significantly objcctive of taking course, The desirable lecturers were domestic experts. Customer



service factor which they need was to inform the training course schedule. Service process factor,
most of them wanted to publicize the process and details of the training course.

Regarding marketing mix, most of the participants concerned all of in factors that affect
to attend business administrative course, which showed the mean of all factors were in high level
of significant. | |

When considering product factors, the most 3 constituents which effected to participants
were interesting subject and up-to-date course duration and course period.

For price factors, the most 3 constituents which effected to participants were tuition fee
per course, supplementary documents or instruments fee and special discount for paying the_
training course in cash,

For location factors, the most 3 constituents which effected to participants were
convenient location,. sufficient and secure parking lot. Furthermore, unvoiced from outside
classroom.

For promotion factors, the most 3 constituents which effected to participants were free
complementary document, promeotion discount for group participant and discount for participants
who continue the other courses.

For lecturer factors, the most 3 constituents which effected to participants were energetic,
reputable and good téaching skills.

For service process factor, the most 3 constituents which effected to participants were
 institute wilI. be able to Tesolve any kind of unexpected situations effectivély, riot complicate and
convénient is commination and application process‘. 7 |

For customer service factors, the most 3 constitients which effected to participants were
provider must inform details of course schedule be able to give the information good advice.

Also, institution must have a center for advice customer.



