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Abstract

The purpose of the independent study was (o examine the Attitude of Hypermarkets
Customers in Chiang Mai Province towards Genetic Modification Foods. Questionnaires were used
to collect data from 315 samples of hypermarket customers in Chiang Mai Province. The data was
gathered by convenient sampling and analyzed by frequency, percentage and means.

Numbers of male and female respondents were equal. Most of them were between 21-30
year olds with Bachelor Degree majoring in social science. They worked in private firm and eamed
5,001-10,000 per month. The majority of them knew Genetic Modification Foods (GMOs foods) and
thought that some corn, potatoes and bean were GMOs foods. However, they are not sure whether
they used to buy GMOs foods.

Result of this study showed that most of the respondents agreed that GMOs foods would
cause allergies and change the body substance into carcinogens. They also agreed that genetically
modification process helped to produce more foods, genetically modification process make foods

more nutritious, and GMOs foods were available in modern trade. Most respondents did not agree



that salespeople had enough knowledge to explain the manifest advantage of GMOs foods and
GMOs foods were well-publicized and provided product information.

The respondents were quite unsatisfied with the knowledge of retailer regarding GMOs
foods, the ability of salespeople to provided information about GMOs foods and the publicity and
the advertising of GMOs Foods by manufacturers and distributor,

Majority of respondents thought that they would consider before purchasing GMOs foods.
A majority also thought that they would purchase GMOs foods in the future, but did not sure

whether they would recommend GMOs foods to others.



