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ABSTRACT

The objective of this study was to study the opinions of customers of Lamphun Branch
Government Saving Bank toward Life Annuity Deposits which divided into 3 aspects : the factors
effecting in choosing Life Annuity Deposits, the satisfactions and problems faced in using Life
Annuity Deposits service.

The study was conducted by using questionnaires interviewing samples 315 out of 1,761
populations with Quota Sampling according to the Life Annuity Deposits type and Accidental
Sampling. SPSS 9.0 were used to analyse data and use descriptive statistics, such as frequency,
percentage, and mean .

The study found that most of the respondents gave overall average above the mean at
high level of effectiveness to all marketing mix factors as followed, people and service, price,
product, process, and promotion factors respectively, except place factors that had lower average
at low level of effectiveness. In the details of each marketing mix factors, the main important
factor according to people and service factor was the correctness and speed of service, price factor
was the rate of retums in terms of interest, dividend, bonus and pension, product factor was the
Life Insure conditions, process factor was the correctness and speed in paying the premiums,
promotion factor was the information and advice given by the bank officers at the counter, and

place factor was the location of the bank.



When considering about the satisfaction of customers toward the marketing mix factors,
it was found that most of the respondents gave overall average above the mean at high level of
satisfaction to all marketing mix factors as followed, product, price, place, people and service,
promotion, and process factors, respectively. In the details of each marketing mix factors, the
most satisfactory factor according to product factor was the Life Insure conditions, price factor
was the rate of premiums, place factor was the location of the bank, people and service factor was
the politeness of the bank officers, promotion factor was the information and advice given by the
bank officers at the counter, and process factor was the correctness and speed in issuing the
policy.

According to the problems that the customers faced in using Life Annuity Deposits
service, it was found that most of the respondents gave overall average below the mean at low
level to all problems as followed : process, promotion, people and service, place, price, and
product factors respectively. In the details of each marketing mix factors, the main problem in
process factor was incorrect or delaying in changing data, promotion factor was no free gift for
custorners who had new account, people and service factor was the bank officers do not give
useful information to customers after having Life Annuity Deposits, place factor was the
inconvenient or insufficient parking lot, price factor was the improper cash valve policy in
borrowing. or expropriating, and product factor was the improper value in borrowing or

withdrawing money.



