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ABSTRACT

The objective of this study was to study youth’s life style of the target group of15-19 years
old who are living in Amphur Muang, Chiangmai. The study concentrates on their activities, interests

and opinions which are related to shopping, sports, relaxation, food and entertainment.

The study method was a survey research on target youth group at college
campuses and shopping malls around Amphur Muang, Chiangmai. The data base on
questionnaires, collected from 300 samples. The analysis is by descriptive statistic such
as percentage, frequency and means.

The selected group who completed the questionnaires were equally male and
female. The largest group surveyed were 18 years old, studying in vocational school
and university. Most of their income source came from their parents around 1,000-2,000
Bath per month on an average. Most of them were born in Chiangmai area. They are
studying in equal portion in private schools and state schools.

The result from this study showed that after school éctivities consist of taking care
of themselves and doing some house work, The most popular form of relaxation
activities are watching TV. and listening to radio. The favorite TV program is music

video and the favorite songs are easy listening songs. The products that they shop for



sport is football. The favorite food is still Thai food particularly single dish food. The youth’s
surveyed like to travel to natural places rather than night entertainment places. The favorite
entertainrnent place is movie theaters and the popular natural places are the sea, the mountain by
adventure travel or camping. The friends meeting point is school area or Kad Soan Keaw
shopping mall.

Interesting: They like to do adventure travel in nature rather than visit night entertainment
places. Females like to concentrate on prices rather than brand of products and also like to use
deodorant and cosmetic to make them more confident. Females do not like to visit night
entertainment places since they do not think it is more interesting than sports.

Opinion: They think shopping on the shopping street is better than shopping in malls since
it is cheaper with the same quality. Most of them are concerned with health and think that it is an
important concern. Their opinions are that sports can keep them away from drugs and create a
good body shape. They agree with adventure travel promoting policy since they think it is worth
to pay for new experiences that they can get by travel. They agree with the social discipline
policies in not going to night entertainment venues in particular females disagree with visiting
night entertainment places although they have special places for youth only. They disagree with

starting smoke and betting on football.



