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ABSTRACT

The purpose of this study was to study the marketing mix factors affecting the
prescription of antiobesity drugs and the problems in the prescription of antiobesity drugs in
obese patients of physicians in Mueang district, Chiang Mai province.

The samples of this study were from fifty internist doctors who were working in both
government and private hospitals in Mueang district, Chiangmai province. Questionnaires were
used for coliecting data. Statistical techniques, i.e., frequency, percentage and mean, were used
to analyze data.

The results show that twenty six doctors and twenty four doctors of the total samples
were working in private hospitals and Government hospital respectively. Most respondents
worked in 501-1000 bed hospital and had 101-200 patients per week, all of them had prescribed
the antiobesity drugs in less than five cases per week, Twenty-six of the fespondents had
worked in theirr own clinic or worked part time which gave them an opportunity to prescribe the

antiobesity drugs,



The marketing mix factors; the product factors were rated as more important level in
affecting the prescription of antiobesity drugs were the drugs efficacy, safety to take,
convenience to take, long durability, low drug interaction, few contraindication, no abuse effect,
and low side effect. The price factors were rated as more important level were inexpensive and
cost saving for patient. For the distribution factors, the respondents gave more important level to
company having well reputation and established branch or Warehouse in Chiangmai province.
The Promotion factors rated as more important level were published articles and reports in well
accepted medical journals, advertisings in medical journal, set up educational meeting to present
product profile by famous doctor, support doctor to attend conferences both domestic and
international, booth exhibition in educational conferences, and support activities of doctors who
take care of obese patients. For salesperson factors the respondents gave more important level to
product knowledge, character and manner, frequency of visit, easy to contact, service and
solving their customer’s problems. Another factor that had been given more important level was
patfent’s affordability for cost of the drug. The problems in prescription that had more important
level were low efﬁcacy_ of drug, high price, lack of reference, inconvenience to take, lack of
drug information, lack of support from company, inability of sales person to handle objective,

and patients could not reimburse for the medical expense.



