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ABSTRACT

The study of “Marketing Factors Influencing On Purchasing of Ready Mixed Concrete of
Construction Contractors in Amphoe Mueang, Changwat Chiang Mai” has two objectives:

L. To study the marketing factors influencing construction contractors purchasing of ready
mixed concrete in Amphoe Mueang, Changwat Chiang Mai

2. To study the problems construction contractors encounter when purchasing ready mixed
concrete of construction contractors in Amphoe Mueang, Changwat Chiang Mai

Questionnaires were used to collect information from 73 construction contractors who are
members of Lanna Constructing Industrial Association and their companies are registered in Amphoe
Mueang Changwat Chiang Mai. The collected data was evaluated by using statistic: frequency, percentage,
arithmetic mean, standard deviation and weighted average.

The results of study could be concluded as follows: Most of the companies were registered as
limited liability partnership more than limited liability company. The Register Capital of business was
between 1.1 and 5 million bahts. The companies employed Iess than 50 persons. The person authorized to

make the decision on purchasing of ready mixed concrete was the managing director or owner.



The respondents gave the high important level to all of marketing factors: Price, Product and
Services, and Place or Distribution factors except the Promotional factor was evaluated at the moderate
important level.

There were many problems encountered by the firm in this study such as First, Service, for
example delivery service delay, unable to supply the product on time and hard to contact the supplier.
Second, Price, the price is too expensive. Third, Place or Distribution, the distance between manufacturer is
far from construction sites. Forth, Promotion, there are no sales promotion campaigns. And finally,

Product, the poor quality of the product.



