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Abstract

The objective of this study was to investigate the attitude of working men toward the
use of cosmetics in Amphoe Mueang Changwat Chiang Mai. A set of questionnaires was
assigned to 379 men of different ages by population proportion. The data was collected from
five large department stores. The data collected was statistically analyzed using Chi-square,
Frequencies, Percentage and Means.

The results showed that most respondents were single, aged between 30-39 years and
holding bachelor degrees. They were students and had income between 5,001-10,000 per month.

Regarding the cognitive element, most men had moderate level knowledge regarding
cosmetic’s attributes and application for personal cleanliness product, oral hygiene product, hair
preparation (noncoloring) and fragrance preparation. They also had low level knowledge
regarding skin care preparation, suntan and sunscreen preparation and shaving preparation. Men
believed that the cosmetics could contribute to their personality and socialization. They disagreed
with the idea that those men who use cosmetics were confused with their sexual appearance.

However, those men did not want to try any cosmetics that they didn’t know them well,



Regarding the affective component, most men felt that marketing mix of cosmetics
products were moderately appropriate.

Regarding the behavioral component, most men intend to use cosmetics in the future.
They would select the brands that they liked or thought that the cosmetics suited their need. The
cosmetics usage varied according to the ages and income. For cosmetic acquisition, most men

purchase products by themselves.



