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Abstract

The objective of the independent study “Marketing Mix Factors Affecting the Selection
of the Tutorial Sclhools of Secondary School Students in Mueang District, Chiang Mai Province™
was to study marketing mix factors effecting the secondary school’s student selection on tutorial
school.

The respondents of this study are mueang district Chiang Mai province secondary
school’s students who have experience with mforial schools. This study uses 540 samples from 12
schools and the results of this study are;

Most of the respondents are female, which are 65.9 percent of the respondents, 35.4
percent of the respondents are studying in Matthayom 5, 46.5 percent of the respondents are
studying in science - math study program and the monthly income of their parent is between
11,001 and 50,000 Baht,

The result of the study of marketing mix factors affecting the secondary school’s students
decision on a tutorial schools of muang district Chiang Mai province secondary school’s students
founded the factors affected the respondents in high level were people, physical evidence, product
and process. However this study founded three factors affected the respondents in middle level

were place, price and promotion.



The results of study about the respondents’need are; the respondents need good technical
tutors. They need the response and commend from their seniors or friends. They need the
comfortable transportation. They need the variety time of service., They need the discount of fees
and they need the bullétin of study. |

The result of the study in tendency founded that most of the student desire to study in

tutorial school in their next academic years.



