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Abstract

The objective of this independent study was to examine factors influencing to customers
upon selecting foreign language institute in Chiang Mai municipality, Chiang Mai province. The data
was collected by using structured questionnaire asking 180 samples from field survey conducted in 6
foreign language institute in Chiang Mai municipality , Chiang Mai province. The data was analyzed
by descriptive statistics which consisted of frequency , mean and percentage.

According to this study, most of respondents were female, students with 21- 25 years of
age. Their educational level were batchelor degree and their average income was lower than 5,000
baht per month. Most of them studied foreign language from 16.01 - 20 .00 hours and spent 15-20
hours per course. The most favorite language was english language ,followed by japanese language,
and chinese language , respectively.

When considering the marketing factors influenced on respondents decision making, most
of the respondents raised people factz;r at the first rank, followed by product factor, price factor, place

factor, equipment factor, communication material, and symbols factor, respectively.



People factor has influenced the respondents decision making with the average of mean at
the highest level. In the details, the most important factor was skill of the lecturer .
| Product factor has influenced the respondents decision making with the average of mean at
high level. In the details, the most important factor was course content .
Price factor has influenced the respondents decision making with the average of mean at
high level. In the details, the most important factor was tuition fec .
Place factor has influenced the respondents decision making with the average of mean at
high Ievel. Considering in more details, the most important factor was clean service place .
Equipment factor has influenced the respondents decision making with the average of mean
at high level. In the details, the most important factor was the content of manual or support document.
Communication material factor has influenced the respondents decision making with the
average of mean at low level. In the details, the most important factor was providing of information
for study abroad. 7
Symbols factor has influenced the respondents decision making with the average of mean at
low level. In the details, the most important factor was certification of institute from ministry of
education.
Other factor has influenced the respondents decision making with the average of mean at
high level. The most important factor was progress in career.

In addition, the most important problem found by respondents was expensive tuition fees.




