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! Marketing Department, Lay’s Business Review (Frito-Lay Thailand, 1998), p. 12.

? Marketing Department, Lay ‘s Business Review Q1°2001 (Frito-lay Thailand, 2001), p. 3.
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* Marketing Department, Lay’s Business Review (Frito-Lay Thailand, 2000), p. 15-16.
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5 Marketing Research, Retail Audit Report (ACNielsen, 2000), p. 15.
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