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Abstract

The objectives of the independent study “Marketing Mix Factors Effecting the Decision
on Using Housing Loan Service of Bank of Asia ’s Customers in Amphoe Muang Changwat Chiang Mai”
were to study marketing mix factors effecting the decision on using housing loan and problems on using
it.

Respondents were the housing loan customers of Bank of Asia both Chiang Mai and
Thanon Highway branches. The questionnaires were mailed to 139 customers, but only 61 questionnaires
were returned. The results were as follows :

The majority of the respondents were male at the age of 31 — 40 years old with bachelor
degree. Most of them were employees with more than 35,000 baht monthly income. The majority of the
respondents received the full amount of credit line they requested. Most of them had credit line less than
1,500,000 baht. The credit approving process took 31 — 60 days most. Most respondents applied for the
housing loan of Bank of Asia because of the persuasion from staffs and suggestion from their relatives and

friends.



Results of the study showed that price , people , process and product were perceived as
highly influencing factors affecting the respondent’s decision in using the housing loan service. Promotion
and place were perceived as moderate influencing factors affecting the decision. The problems namely :
non-variety of housing loan service types , high commission and fee rate , inconvenient location , scarcity
of parking lot , few amount of branches , lack of radio television and printing advertisement , lack of
information and public relation on media , lack of direct mail and telephone marketing , lack of motivation
by giving privilege and benefit , delay of credit approval , and complexity of credit approve procedure
were point out at moderate level.

The possibility of the respondents to suggest other people to use the service was ata high

level. The possibility of the respondents to repeat 'using the service was at a high level as well.



