A A v v a = o Y o . o A
FOLTBIDITAUANMVUDATE  AITAUATIEHYINFTUDITTUUIBEUILIIY ﬂT‘]folu!qJﬂf]']mﬂlN@‘ﬂ

o o=l v
dandaeelng
Fodiluu weandlassa Wntules

VIR INANITUNS AUNITIUTHITFIND

ﬂmgﬂ‘iiﬂlﬂ1‘§ﬁﬁ)ﬂﬂ1iﬁuﬂ %’um‘uﬁﬂ-s::

919150 AT AT dudlszan UsgsmnTsums
pwufygaI  wonEouud AsTue
21915913011 FITUIUAT AERTVIRE]
it T
UnHnLe

s

= g ] = 2 o e 9 A
nsAnE1l UiagilseasiiefnudigniwesinssnuugnTed1 gnaAtrelas
Y

(3

¥
O S ¥

@ A 1 ul o & ' vl
Qﬂmﬂg%"lﬂu Qﬂﬂ”lc]fﬂlllﬂul'ﬂﬁ GLUHLREERIFIEY] uasQﬂﬂWﬂﬂﬁm 7

U

3 s
e =

= ¥ d g/ ¥ & v L o
aisanyinsed lausurudeyalasmssanuuureuniwawgnsiin luse du
af 13 ] a =1 s ar =y ] ] or [] @ oA
Atufrungomuugn Isluwedunoaifes dandadeddnl  Teensquédtedimuiudy
(Accidental Sampling) $1U3u 300 #2969 T WA 5 uva ldun Ind 2 a1 Sadu 1
w o = o = oA o ar a9 P 97 = I'd
M apwaind 1 awd uazd ueua v udinge $1da 1 @ ihweyad Idur ez
9! Y e = a9 M =4 o &£
doyn Taeldaddnamd Soonz Aunfe la-ouadd uaz ANOVA dsamnsoagUmanis
anu lddsil
¥ P 9/ dy = & 3 o 1 1 at ¥ o A
andifdnnFedudianasuozimends aiulngerdeegluuadunedio
danTarodind Norgsznin 15-25 3 oz 26-35 U Taownmlae dszneverBwminau
uFEmenru uaziindewindny davivalineldedlusiehifuy 10,000 v masfeu n1s
T s - -3 y = & o =
dnuwgluszdulSyanaivull gadudrhldodudsznninymanuaududsedi
o A = [ ] - = ) o
fwawnnfiga seeaan fe dududaedaduq o1 emsaSunaziandu uaziaaeilnsel
A A P o as yada  a ow ar @ . o v
mIssennsurmdandny  Tesdniodwiunsasminausgimmisuazvethuin
b T i b4
thu Fedudrdnuianmewdiudses el wasithunazdise'ld 20,000 vwiuly e
a A A o o Ya o a o & I o 5w _ o EUR
pmnsasutazIaduiiuilsed fAvhgsfvaduds Feonuilulsydr manadivyhgniidiu

LT dy a L] T o
Tuajdh hdesrlufuuwewougnTdfe arwvislsquamessaueazasauni?



™ ]
& o 9 =}

ot o s d 1 hf ]
gaauin ldFeFudminfigaluiums enfiadinnt 12.00-18.00 u. arwdalunisdelu
1 o - .:;é' 1 3 1o o 9= Y Ulﬂlw 9/ '
uldeu S1uulundessasuiiny 101-500 U vz lagldtuaa godrlasudeyadnms
] k4
vinluldyTdmaes dadnademsaadulofevegnan
Qs 1 = 4 ar e dgf =y 9 Y J

HJatearuilszaunmensamalinaaenmsandulodedunvasgnaidail

nandaal: gnildanuddnluszdvuinde “qunwvesdud ey “nsliaud
ATUAWADING”

ES ¥ 2 2 s ';ss

5301 genidanuddy luszdinunaieae “smd

1 ar o 1 a g o _ o 0 o r . ar = o o

Faamamsdadimiie: gamlianwdiayluszfnnae “msiaaduduiiunuig

1 @ v Ad o Y

Wy uaz “dfuduiasegluguinisay

nmsduasumsaata andldanudingyluszdvindes “msiidiuaadiay” “nsia
Tdsunsuaa uan uen wow” “nisvielaslisndyns uazwinauviedaumnniidannd i
M3 sz iwazmsuTmshdszinle

Y = < 9 g ar 1 =8
ardaaiumsvieignidenisez 1asy  laun “guesansiar “manyuidvuan

o o ' = ' = 4 4 A v 5
snauaaazdszinnduegea” ez “UusaunuidadFadumasuaiuiuiu”



Indepeﬁdent Study Title The Analysis of Chain Drug Stores” Customers in Amphoe Muang,
Changwat Chiang Mai

Author Wilaiwan Puttanbutr

M.B.A. Business Administration

Examining Committee: Lecturer Dr. Patchara Tantiprabha Chairman
Lecturer Boonsawart Prugsiganont | Member

Lecturer Rojana Thammajinda Member

Abstract

The purpose of this study was to analyze customers of chain drug stores. The study
investigated who customers were, where they were, when they bought, what they wanted, and
how they bought.

Convenience sampling were used to collect data from the buyers of chain drug stores.
Three hundred samples were selected from 5 stores, i.e., Boots (2 branches), Watson (1 branch),
Siam Drug (1 branch) and P&F Integrate Ltd. (1 branch). Questionnaires were used as
instruments for gathering data. Percentage, frequency, mean, chi-square, and ANOVA were used
to analyze the data.

The customers of chain drug stores were both male and female, most of them lived in
Amphoe Muang,Changwat Chiang Mai. They were 15 — 35 years old single and employees of
private companies and students. The majority of them earned not more than 10,000 baht per
month. Their level of education was bachelor degree. Products they bought most often were
beauty products, followed by miscellaneous items , drugs , supplements and vitamins, medical
supplies and instruments, sequentially. Those who were the civil servants and government
enterprises employees often bought beauty products. Housewives and those who had income over
20,000 Baht often bought supplements and vitamins. Entreprencurs often bought drugs. The main
reason that the customers bought from chain drug stores was their concern about their health and
their family health.

Most of the customers went to chain drug stores on Saturday between 12.00 a.m. to 6.00

p.m. The frequency of purchasing varied. They spent approximately 101 — 500 Baht per store visit



and paid by cash. They received information regarding the store from brochures/posters. The
information had an influence on their purchasing decision.

The effects of marketing mix factors on the customer purchasing decision were as
follows:

Product: the customers rated “quality of products™ and “variety of product assortments”
as important factors.

Price: The customers rated “low price’ as a fairly important factor.

Place: The customers rated “proper shelf display” and “stores located in shopping
centers” as important factors.

Promotion: The customers rated “the special discount offers” “the sales promotion,”
“the presence of many knowledgeable pharmacists and salespeople,” and “the good
recommendations and the impressive services from pharmacists and salespeople.” As important
factors.

Sales promotion and other services that the customers wanted were discount coupon,

special discount for variety of products, and premiums.



